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PREFACE 
 

Dear Reader,  
 
A submitted publication is a special type of a textbook and its uniqueness is 
caused by a number of reasons. The main reason for its creation was the 
organisation of Erasmus Intensive Programme – Summer School 2010 at 
University of Prešov in Prešov. Thus it is written by an international team of 
authors and it is a unique collection of their lectures presented and prepared 
specifically for the Summer School. At the same time it presents one of the 
most important outputs of the project. 
 
A subtitle of the project is identical with a subtitle of the publication and it 
identifies its specialisation –Spa Tourism. The plan of lectures was devised to 
cover the range of topics connected to spa tourism progressing gradually from 
general and essential topics, like Spa Industry in Tourism Structure or the 
Definition of Spa Industry, to more specific and topical themes supporting 
discussions like Trends in Spa Tourism or Wellness vs. Spa Tourism and to 
lectures presenting similarities and differences among spas and spa tourism in 
Austria, Turkey and Slovakia.  
 
The publication is divided into Sections. Each section is devoted to one of the 
participating teachers and it contains several lectures with a different 
orientation. The titles and content of articles correspond with the daily plan of 
the project. 
 
The aim of the publication is to focus on enhancement of subject areas which 
are not parts of regular study programmes or are taught at limited amount.  
Moreover, it helps to extend students’ knowledge within a field of tourism 
with a focus on tourism development determinants. And it is believed to   
increase knowledge of direct participants in the School within a certain 
topic of spa tourism.  
 
Although, primarily this publication is intended for students, it is our hope that 
all readers interested in the field of spa, health and wellness tourism will gain 
a wider insight into the issue of spa tourism and its latest trends in three 
different countries.  
 

Valéria Talarovičová 
Leader of Authors´ Team
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History of Spa Industry in the World 
 

Valéria Talarovičová 
 
Evolution of the Spa 
 
The history of health tourism in Europe seems to be based around spas and 
seawater treatments, mainly because of the large numbers of thermal and 
mineral springs and sea coasts.  
There are a few theories about the origin of the word spa presented by Smith 
and Puczkó: 

‐ The word spa is thought  to have its origin in  the Latin  phrase  
“sanitas per aqua” (spa is the acronym, an abbreviation) 

‐  or from the Walloon word “espa”  for fountain.  

‐ The term spa was derived from the name of a small village in Belgium, 
called Spa. This was a mineral hot spring area and people would visit 
the area and take advantage of the waters to cure various ailments and 
disorders.  

Spas and spa tourism are not spread evenly around the world. Although the 
usable natural resources have existed at numerous places, spa industry in terms 
of our perception has remained to be a European matter. To a lesser extent it 
was developed in Asia, especially in China, Japan and India. However, leaving 
out the oriental patterns the oldest spa traditions are found in Europe, Italy, 
Germany, France, Spain, in our countries and in Poland and Russia. 
Concerning Anglo-Saxon countries and America spa tourism was not very 
well-spread there in the past and an attitude to it was always reserved. This 
caused that thermal springs are currently being used for purposeful 
rehabilitation there. (Křížek, 2002, p.12)  
 
The Ancient History of Spa  
 
Bathing goes back to the Nile River, the cradle of civilisation. In Alexandria 
there were more than four thousands public baths for a population of under 
250.000 people. The Egyptians were also famous for collecting rain water and 
bathing in it for health purposes.  (Miller, 1996) 
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Bathing in the sea or river was always considered to be a health giving 
process of rebirth in which individuals were symbolically purified and 
cleansed. There is often a connection between spas and spirituality, for 
example Lourdes in France is both a healing spring and a pilgrimage 
destination.  

For many religions bathing played and still plays very important role. 
In Israel, the Jordan River was considered to be the foundation of Christianity. 
The Hindu rites in India along the Ganges River and most other Middle Eastern 
cultures also have long important histories relating to bathing. Jews also take 
part in ritual bathing, since traditionally orthodox Jews have to go to the 
“mikveh”. The water comes form a barrel in which they collect rainwater. This 
then has to be purified to become “kosher”, in which women and men can 
bathe separately. Of course, one of the main natural resources in this region is 
the Dead Sea, which has attracted visitors from around the Mediterranean basin 
for thousands of years. Today we still celebrate the value and healing powers 
of the Dead Sea.  Biblically, it was a place of refuge for King David , and it 
was one of the world’s first health resorts (e.g. for Herod the Great).      
(Smith– Puczkó, 2009)   
 

According to Lee’s theory European health and wellness model has 
been based around the four elements: water, fire, earth and air. Water therapy 
helps to heal and soothe the body; heat treatments induce sweating and 
accelerate circulation of the blood; earth offers numerous natural herbs, 
flowers, plants, mud and fruit. And fresh air and oxygen are the essence of life.  
So the spa has been based on the balance or harmonisation of these elements 
since the times of ancient Greek philosophers. (Smith– Puczkó, 2009, p. 27) 
 

The Greeks and Romans focused on both cleanliness and fitness and 
understood the health benefits of various types of water treatments. Diet, 
exercise, massage along with water were seen by the Greeks and Romans as 
being essential for combating disease and preserving good health.  

 
The Greeks and other ancient civilisations believed that thermal and 

mineral springs were a gift from gods and built temples for various deities near 
them.  The Greek bathing was considered to be a natural part of a daily activity 
after a physical exercise and this was revered above intellectual pursuits. In 
fact many of the bathing centres also contained on-site gymnasiums. The 
Greeks are believed to be the people who first utilised hot water and a form of 
exfoliation using a strigil, a curved metal instrument used to scrape the body in 
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the baths. (Miller, 1996, p. 15) Thalassotherapy or the use of seawater in health 
and wellness was practised by ancient Egyptians, but the Greeks added more 
treatments, such as the use of mud to this tradition (pelotherapy). Later, this 
expanded to include salt scrubs, seaweed wraps, and salt inhalation, among 
others.  (Smith– Puczkó, 2009, p.27) 

 
The Roman baths were the real social centres, comprising much more 

than just baths. Roman emperors were known to have spent days in the baths, 
entering the water as many as six to eight times a day. Even the populace were 
known to have bathed multiple times a day. Roman baths were called thermae, 
and the communal part of the bath centres were called balnea. Some of these 
terms have become names of various therapies.  “Around 312 B.C. in Rome 
there were over 750 million litres of water in 13 aqueducts for Rome’s 1352 
public fountains, 11 Imperial Thermae and 926 public baths. One of the most 
famous thermae was the Diocletian Bath that accommodated more than six 
thousand people at a time. “Taking the waters” as it was called was the fashion 
with the elite classes of the Roman Empire. The bathing in these special 
mineral waters, drinking of the waters and in essence building vacations and 
social events around the hot springs was in vogue for centuries. In fact, bathing 
was part of the fiber of daily Roman life. The Romans really perfected the art 
of bathing. They were particularly interested in seawater and running water. 
They developed vast systems of cisterns and aqueducts to transport fresh water 
to the people. The Romans built very sophisticated baths all over Europe which 
were integral to their way of life and would consist of a series of cool to hot 
baths and a final cold plunge pool. Roman (Latin) term like frigidarium (cool), 
tepidarium (lukewarm), caldarium (warm), laconium (hot) etc. are still used in 
spas today. Baths or spas as they were later called were places where people 
met to discuss issues, like politics and philosophy and they were the centres of 
social life for soldiers and administrators.     (Miller, 1996) 

 
It should be remembered that the ancient civilisations of Asia and the 

Middle East and indigenous peoples all over the world have been aware of the 
benefits of massage, yoga, meditation, herbal medicines, and other forms of 
healing and spiritual practice for many more centuries than in Europe.         
(Smith– Puczkó, 2009) 

 
Moving to another part of the world, the Japanese have often been 

considered to be the world’s cleanest people. To the Japanese, bathing was 
much more than just a cleansing procedure, it was and is a spirit of cleansing 
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the mind and renewing the self. In Japan baths were religious rites called 
yuami and misogi, and they formed an essential element of the Shinto religion 
for more than two thousand years.  Interestingly enough, there has been very 
little change in bathing customs until quite recently. Th modern Japanese do 
not specifically think of bathing as a religious act, but a relaxation is certainly 
spiritually appreciated. (Miller, 1996, p. 16) The Japanese also had their own 
spas known as “onsens”, which were based on natural thermal springs. In 737 
AD,  the first  Japanese  onsen (hot spring)  was opened near Izumo and 
centuries later the first “ryoken” (inns) were built, offering fine food, 
accomodation, Zen gardens, outdoor baths and indoor soaking tubs called 
cypress ofuro. (Smith– Puczkó, 2009, p.23) 
  

America has very little to contribute to bathing from historical 
standpoint. However, 1968 saw a new development – the invention of a 
whirpool bath, know as Jacuzzi. This was a whirpool bath developed by a man 
named Roy Jacuzzi and shown first at a country fair as a therapeutic item for 
underwater massage. A concept that rapidly expanded into the whirpool and 
hot tube rage that started in California in 1970s and then expanded throughout 
the United States. To this day, people erroneously call any sort of a whirpool 
tub a Jacuzzi when in fact it was only one type of a whirlpool bath. (Miller, 
1996, p. 16) 
 
The Quick Review of Spa History 
 

We can clearly see a growing awareness of the health-giving properties 
of water, whether sea, thermal or mineral. Cleanliness and hygiene were 
considered to be essential; however this philosophy was later forgotten in the 
mediaeval and Renaissance Europe when public diseases in spas became rife.  
 

A greater boom of spas and spa industry in Europe at the end of the 
10th century was caused by the influence of the developed spas of the Arabs.  
Spas were very popular with the Arabs and they were also recommended by 
Arabic doctors and scholars for healing purposes.   In Europe the Arabs 
established spas mostly on the settled part of the Iberian Peninsula. They were 
especially cleansing spas and only to a small extent healing ones. However the 
so called sweating or dry steam spas (stubae, Stuben, Badestuben) spread 
quickly. The steam or sweat baths became a kind of a health centres in the 
Middle Ages. Customers could have their sceptic wounds treated, their blood 
drawn, or have their hair cut, their beards shaved etc. There. The development 
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of dry steam spas was related to the development of spa tourism as a separate 
occupation. Spa owners mastered the basics of barber-surgery and spa industry 
at that time. (Mulík, 1996, p. 11) 

 
Many of European historic spa towns were built around healing springs 

between the 14th and 16th centuries, such as Vichy in France. Originally, travel 
to such destinations was common for royalty or nobility, but this later declined 
as domestic bathing conditions improved.  

 
The Renaissance in Europe in 16th century witnessed a boost to 

balneotherapy – water therapy treatments as a medical practice. Especially in 
Italy where there were famous sulphurous springs in Abano and mud baths in 
Padua and Lucca. In 1553, the first European Spa Directory was printed in 
Venice listing more than 200 spas. Elizabeth I popularised public bathing in 
1571 in Britain to discourage the British form travelling to Spa in Belgium.  
The chemical and mineral properties of spa water were discovered in the mid-
17th century (for drinking and douching as well as bathing) and their effects 
were gradually listed and understood, and the effects of different temperatures 
were also researched.  (Smith– Puczkó, 2009) 

 
The late 18th century saw the recognition of the benefits of seawater, 

the beginning of thalassotherapy, which was particularly popular in France.  By 
the end of the 18th century, spa treatments and sea bathing seemed to developed 
concomitantly.  

 
Hydrotherapy was studied in a scientific way as another form of 

medicine, and confidence in the curative properties for water, both as bathing 
and drinking spread throughout Europe in the first half of the 19th century. 
Numerous mountain climatic resorts were built in the Alps, the Carpathians or 
Around the Mediterranean. For example, by 1889 there were 188 spas in Spain.  
Modern massage techniques began to be developed in the early 19th century, 
particularly in Sweden. In Germany, the first modern hydrotherapy spa was 
developed in the early 19th century offering health packages of treatments, such 
as a fresh air, cold water, and diet. This started a trend in both Europe and 
America. By the turn of the 19th century, travel guides were promoting the 
health treatments of air and sun cures all over the world, including the resorts 
of the Caribbean and spas in North Africa as well as Europe or Russia. 
However, gradually the motivation for coming to spas changed from being 
predominantly about health and cures to a desire for leisure, thus many spas 
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started to develop casinos and dance halls, as well as other entertainment 
facilities.  (Miller, 1996) 

 
By the early 20th century, the benefits of spas for the war wounded 

were well recognized all over Europe, and visits to the seaside were 
recommended for industrial workers. The first International Balneological 
Congress was organised in Budapest (the world’s only spa capital city) in 
1937. 

Spas continued to flourish in Europe until the outbreak of World War I. 
After the War, spas fell somewhat into a decline in Europe due to the almost 
universal nationalisation of health care and interest in modern medicine. 
However, this was not to last and Europe reinstated the “cure” visits to spas. 
(Miller, 1996, p.2) 
 

After World War II, spa resorts in Western Europe went into 
stagnation. However, in communist Central and Eastern Europe and in the 
Soviet Union the spas or thermal baths entered a new phase of development, 
with treatment mainly sponsored by the state or the trade unions in their 
specialised facilities. The democratisation of access to the spas was coupled 
with a narrow specialisation in medical treatment.  (Smith– Puczkó, 2009, p. 
26) 

Conclusion 
Hydrotherapy or water-based treatments are the cornerstone of what 

European spas have traditionally had to offer with a focus on health and 
physical well-being. It is only in recent years that  cosmetic or beauty 
treatments have become more popular, as well as more spiritual or 
psychological activities. As the need for the treatment of illness declined in 
Europe with better healthcare regimes and preventive wellness techniques, spas 
have increasingly shifted from physical and medical to more relaxing and 
pampering health care activities. However, historically they were viewed as 
places to rehabilitate and !take the water” or “take the cure”.  Mineral water, 
thermal water, seawater, muds, climate therapy, oxygen therapy and sometimes 
special diets were the main focus.  

The influence of the most ancient cultures on subsequent cultures is 
clearly widespread, whether it is the indigenous peoples of Americas, Africa or 
Australasia, Indian traditions in Arabic countries, or Chinese medicine in Asian 
ones. 
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History of Spa Industry in Slovakia 
 

Valéria Talarovičová 
 
Bath places have always been known for their curative effects 

combining the gifts of nature - climate, a natural environment and curative 
water. The territory of the Slovak republic is extremely rich in mineral and 
healing springs which have attracted people’s attention from time immemorial. 
The oldest eras of settlement date back to the paleolithic era. And 
archaeological sites all over Slovakia from all eras prove the establishment of 
settlements of human beings   near mineral springs since prehistory primeval 
ages - Dudince, Bešeňová, Bojnice, prehistory – Bojnice, the paleolithic period 
- Číž, early bronze age– Liptovský Ján. Historians assume that the thermal 
springs around Piešťany were used by Roman legions during the emperorship 
of the emperor Marc Aurelius. It is probable that the Roman soldiers settled 
around Trenčín in 179 and regularly used the hot mineral springs.  (REBRO, 
1996)  

 
The Slovak populace had known thermal and mineral waters and used 

their attributes long before writing about them and using them for the 
preparation of healing baths. The tribes preferred to settle down near the places 
where the mineral waters occurred naming the springs according to their 
special qualities, temperature, taste, flavour, and colour. These names remained 
unchanged up to the present days.  (HERBA, 2007) 

 
Spa industry started to develop gradually in Slovakia form the 12th 

century. The first written record declaring it dates to the early Middle Age. 
And it is a Deed of Donation from Koloman I to the Záborský monastery in 
1113 where Bojnice and Piešťany are described. (Rebro, 1996, p. 9) 

 
We may speak about the beginnings of development of spas in Ungarian 

Empire from the  15th century, consequently the same in Slovakia. In general 
we may identify the period between   15th - 17th century as the phase of 
general expansion. At the beginning of 15th century, the spa treatment started 
by some of our spas, e.g. Turčianske Teplice, Dudince, Piešťany, Rajecke 
Teplice. The treatment in the above mentioned spas was not systematic, lasted 
only during the summer season and was provided in provisional spa facilities – 
like small swimming pools, holes in soil or wooden bath tubs filled with hot 
water from mineral and thermal springs. These medical treatments were 
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undergone in the open air, without any protection from rain or wind. (Mulik, 
1981, p.22) 

„ Spa tourism started to be considered as a separate guild from 15th 
century and spa experts began to form their own guilds. The guild of spa 
experts, barbers and healers was founded in Bratislava in 1540. Their activities 
overlapped in that barbers and healers could provide their customers with spa 
services, that is predominantly with bathing. Spa guilds were formed also in 
Košice, Levoča and central Slovak mining town. “(Nemeskürthyová, 2001) 
 

Juraj Wernher, a founder of balneology, was a doctor, a scholar, the 
mentor of   royal family, a humanist and an academic, a warden of Šariš and 
Spiš Castle. He was the first one who described the mineral and healing springs 
in his publication „De admirandis Hungariae aquis hypomnemation“ (About 
miraculous ungarian waters)  in 1549. (Rebro, 1996) Wernher´s publication 
contains the list of curative springs and spas in the whole Hungarian Empire 
where the Slovak territory belonged. He described the 22 most significant 
springs (or spring towns) and most of them were identified on the territory of 
Slovakia. (HERBA, 2007) As the first one he did chemical and physical 
analyses of water as well as indicator’s lists. His document aroused the interest 
and caused European sensation. The response to his work was a remarkable 
concern in mineral waters and thermal spas in Slovakia, mainly by doctors 
form surroundings countries. In his publication he described the thermal 
springs in Piešťany, Trenčianske Teplice, Bojnice, Sklene Teplice, Vyhne a 
Liptovsky Jan. (REBRO, 1996) Bardejovské Spa and Turčianske Teplice 
belong to the oldest Slovak spas. Thanks to his publication stone spa 
swimming pools and equipment started to be used in Slovak spas.  

 
The drinking cure has been applied since the half of 16th century, firstly 

like a supplement later like an integral part of spa treatment.  Doctors were 
trying to justify scientifically beneficial impact of springs on human being and 
started to elaborate methods of treatment for particular groups of illnesses. Age 
of Humanism with its main idea and orientation to the nature and humans laid 
the foundations of experiments in mineral waters. (Mulik, 1981) 

 
Augustín Rebro maintains that the Age of Humanism with its inclination 

to humanity and the nature creates foundations for an experiment and that’s the 
reason why mineral springs capture the attention of scientists. Martin 
Szentiványsa famous for De admirandis virtutibus et proprietatibus lacuum, 
fontium, fluviroum aliarumque aquarum, quqe tum alibi, tum praesertim in 
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regionibus augustissimae domui austriacae subjectis ac signante in regno 
Hungariae reperiuntur (About wondrous powers and properties of lakes, 
springs, rivers and other waters occurring in the world, but mainly in the 
countries submitted to the noblest Austrian court and predominatly in 
Hungarian kingdom). His work is the first theoretical hydrological work in 
Slovakia in which properties of water are described. And it is considered to be 
an introduction to the following period of the Enlightenment, which is the 
period of getting to know mineral waters not only in terms of their 
composition, but also in terms of their healing and practical use. (Rebro, 1996) 

  
During the 17th century frequent and numerous wars and rebellions 

exhausted the country and decelerated its economic development. It wasn’t 
possible to keep the step with the European progress and this slowed down the 
improvement of spas. Despite this fact, it was the end of spontaneous and the 
beginning of organised using of mineral and thermal waters.  

 
According to Imperatorial memorandum the spa towns were exempt from 

accommodating the imperial militaries and fortifications were built to protect 
them. At that time a principle, according to which the illness which is not 
treatable in spas by means of thermal or mineral water is incurable, was 
applied. 

At that time the first lists of diseases, the first spa regulations for patients 
but also for doctors and healers originated.  The application of spa procedures, 
mostly drinking cures is more specified and exact. The instructions for a 
necessary procedure before, during and after bathing were described in a work 
of Ján Baptisti in 1725 under the title Directorium thermale, seu informatio de 
recto usu thermarum, ubi clare exhibetur, quid ante usum, in et post faciendum 
sit, documentis utilissimis ex probatis scriptoribus adornata, lucique publicae, 
ad usum praesertim pauperum exhibita (Spa reform or information about 
a proper use of spas). Visiting spa towns is starting to be a kind of a social need 
for the rich and aristocracy. And with the spread of rumours about miraculous 
healings the visit rate is increasing.  (Mulík, 1981) 

 
The whole 18th century was extremely important for the development of 

spa industry. 
We should also mention a geographer and historiographer Matej Bel who 
thoroughly studied mineral and thermal springs. Thanks to his study and effort 
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he described 137 places with mineral springs and thermal waters in Slovakia in 
the first half of 18th century. (Rebro, 1996, p. 11) 
Prescription of Maria Theresa to accomplish the registration and to analyse all 
curative waters (and springs) on the land of her monarchy from 1763 helped to 
develop the spa industry in the whole Ungaria Empire as well as in Slovakia. 
(HERBA, 2007) As it was a great impulse for research in this area. The end of 
18th century and the beginning of 19th century brought about the new era of spa 
industry and its development, mainly thanks to the scientific progress and 
building up an infrastructure. New and better-furnished and equipped medical 
establishments and accommodation facilities appeared. Unfortunately they 
were assigned for a chosen part of society which could afford the stay in spas.  

Professionals and doctors had an ambition to exchange and share their 
knowledge which leads not only to the beginning of publishing but also the 
advertising of spas. (Tometz, 2003)  

 
The period from the second half of 19th century to the WW I was the 

top season for the Slovak spa industry. Only 3 spas Piešťany, Trenčianske 
Teplice, Mehídia were listed among the best spas with international meaning 
by the ungarian balneologist at the end of 19th century. Bardejovkse spa and 
Sliač approached them with the number of visitors. (Mulik, 1981, p.79) 
   
At the beginning of 20th century the situation in Slovakia started to improve in 
comparison with foreign spas. New investments, improvement and 
modernisation of spas increased the number of new spa houses and improved 
the whole appearance of spas.  
 Spa buildings started to be differentiated and balneological, accommodation, 
catering and social establishments with entertaining function like cafe bars, 
saloons, halls, gambling rooms, clubs, and musical pavilions could be 
recognised. (Husovska-Takátsová, 2001) 

 
After the WW I our spa towns  went into stagnation. They lost most of 

their loyal visitors, business environment changed, and some spas were 
nationalised. The most significant facilities were built in  Sliač, Rajecké 
and Trenčianske Teplice,  Nový and Dolný  Smokovec,  Tatranská Lomnica 
and  Polianka, in  Lučivna and likewise. Within this development we must 
mention hotels in Piešťany and sanatorium for tuberculosis patients in Vyšné 
Hágy. This promising development was stopped by war.  
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During the WW II most of spas had different functions – they were 

used as hostels, hospitals, magistracies or offices and they lost their 
significance. In 1949, the Slovak spas underwent the process of nationalisation 
and socialisation and they became state own companies. Moreover, with the 
establishment of the Czechoslovak Republic after the war, the Slovak spas 
started to operate alongside the Czech ones which were more supported, 
equipped and developed than the Slovak ones. Facing this competition the need 
for renovation, improvement and modernisation arose. However, the lack of 
financial resources did not allowed the Slovak spas to develop.  

  
This consequently led to an unavoidable end of some smaller spa 

towns of European or almost world-wide importance as for instance Herľany, 
Baldovce, Sivá Brada, Smerdžonka and many others. The aim of the 
organisation called Czechoslovak state-owned spas was to identify all mineral 
springs in Slovakia and the result was that 1448 curative springs curative 
springs were registered in 1990. After the 1989, due to the change of socio-
political and economic changes, the Czechoslovak state spas were cancelled 
and the most of the Slovak spas establishments were privatised. However, the 
state retained the possession of mineral springs and sources. (Tometz, 2003) 
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Spa Industry in Slovakia 
 

Valéria Talarovičová  
 
 
INTRODUCTION  
 

Each country can be characterised and represented by a certain 
possession making the country interesting. This possession is treasured and 
protected as a remnant of ancestors’ heritage. The Slovak Republic is a country 
with strong medical background to spa tourism, which could also be seen in 
Germany, Austria, the Czech Republic and Poland. Spa tourism in Slovakia is 
based on European tradition, on the use of natural curative resources and 
climate. 
 
Defining the Spa Tourism  
 

Gúčik maintains spa tourism as a branch of economic activities based 
on the use of Earth’s natural healing resources, or climate for spa treatment.  It 
belongs to healthcare and services are its product.  

Spa tourism is a kind of travel and tourism focused on health-
preventive and curative activities under a professional supervision in one’s 
leisure time. 
Its development depends on the existence of a natural curative resource 
(natural curative water, gases, emanations, peloids and climate) affecting the 
specialisation of spa treatment. (Gúčik, 2006) 
Functions of Spa Tourism  

Spa tourism has a medical, economic and social function at present.  In 
terms of medicine it satisfies a human need to be healthy and restores his or her 
working ability. In terms of economy it provides spa treatment on the market 
economy principle. And in social terms spa treatment is a benefit of health 
insurance. Economic benefits of spa tourism are not only social and corporate, 
but they are also benficial for spa towns and an individual. (Gúčik, 2004)  
Spa treatments used in Slovakia  

Spa treatment is combined with medicamentous treatment, dietary 
nutrition and psychophysical rehabilitation.  Spa treatment allows for 
prevention of diseases, improvement of health status and dicrease of sickness 
absence. (Gúčik, 2006, p.86). 
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Treatment forming a basic component of spa care is based on the 
multilateral effect of various factors:  mineral water, climate, environment, 
nutrition, pharmacological and physiatric therapy (hydro-, thermo- and electro 
treatment), physical movement, massages and others.   
 
An example of balneotherapeutic procedures according to Orieška includes 
procedures like:  
 
Drinking cure  
Hydrotherapy and Thermotherapy  
Hydrokinesiotherapy 
Inhalation 
Climatotherapy  
Electrotherapy 
Diathermy 
Phototherapy  

Magnetotherapy  
Healing massage    
Sauna 
Dietotherapy 
Thermotherapy 
Psysiatry 
Mechanotherapy 

 
Natural Healing Resources   
 
Mineral and thermal water, healing peloids and suitable climatic conditions are 
natural healing resources.  
 
Mineral and Thermal Water 

Natural mineral waters are characterised by the content of mineral 
components, that is mineral substances and carbon dioxide, their quality 
(chemical and biological composition) is specific.   Mineral waters are 
classified according to the standards of the state with the existence of the 
source. Slovakia follows ČSN 86 8000 standards distinguishing between 
natural mineral waters, natural healing waters and bottled natural mineral 
water.  

The properties of mineral waters are determined by the soil the water 
goes through. They can be cold or hot (thermal) with the temperature above 
25oC. This determines their use for external procedures (mainly spas) and 
internal procedures (drinking cures). According to the level of mineralization 
we recognise lowly mineralised water, medium and highly mineralised water 
and according to the usage we destinguish between drinking water, water for 
external use and drinking water suitable for external use too..  
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Healing Peloids 

Peloids (earth, Greek) are natural substances which could be used for 
therapeutic purposes as health care aids after modification (peat, mud, healing 
soil, gases). The peloids are applied for treatment of diseases of locomotive 
apparatus and gynaecological diseases mainly due to their ability to convey and 
maintain the warmth in organism in an intensive way. They are divided into 
genuin and ungenuine peloids.  
 
Suitable Climatic Conditions  

 Mountain, seaside or cave climate helps to treat respiratory or skin 
diseases. Convenient altitude is from 600 metres   to 2500 metres. 

Location of spa establishments in Slovakia  

Location of spa towns is connected with the occurrence of following natural 
curative resources: 

-  resources of mineral water which is approved as natural curative water 
- climatic conditions suitable for treatment  
- peloids – natural substances which originated by a combination of 

geological, chemical, physical, biological and microbiological 
processes and which could be used for therapeutic purposes after the 
modification  

- natural curative salts and gases contained in natural curative waters or 
other natural resources which could be used for therapeutic purposes. 
(Eliášová ) 

 
Eliašová claims natural curative spas in the Slovak Republic  are a significant 
phenomenon of a national economy development taking into consideration the 
richness of natural curative resources on the whole  territory of the country.   
The basis of business activities of spa establishments lies in providing spa 
services using the given natural resources.  
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SPAS IN SLOVAKIA  

Currently there are   25 spa towns in the Slovak republic and 31 spa 
establishments in operation.   

Organisations responsible for management, supervision and development of 
Spa Industry in Slovakia  

- State spa commission 
- Inspectorate of spas and springs  
- Association of Slovak curative spas and springs - Providers of spa 

treatment are its members, association guarantee a high quality of 
offered services. The Association is a member of European spa 
association (ESPA) with the seat in Brussels since 2000.  

 
List of Slovak Spas:

Bardejovské Kúpele  
Bojnice  
Brusno  
Číž  
Dudince  
Kováčová  
Lúčky  
Nimnica  
Piešťany 
Rajecké Teplice 
Sklené Teplice 
Sliač 
Smrdáky 

Trenčianske Teplice 
Turčianske Teplice 
Vyšné Ružbachy 
Horný Smokovec  
Liptovský Ján  
Lučivná  
Nový Smokovec 
Štós 
Štrbské Pleso 
Tatranská Kotlina 
Tatranská Polianka 
Tatranské Matliare 

Indicator List of Diseases treated in Slovakia: 

- Diseases of circulation system  
- Diseases of digestive system 
- Diseases of metabolism and glands with internal secretion    
- Non-tuberculosis diseases of respiratory organs  
- Nerve diseases 
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- Diseases of locomotive organs   
- Disease of  kidneys and urinary tract   
- Mental diseases  
- Gynaecological diseases  
- Skin diseases    
- Women’s diseases   
- Occupational diseases 

Division of Slovak Spas  
 
According to natural resources we can distinguish between thermal and 
climatic spa establishments. (Gúčik, 2004, p. 64) 

CLIMATIC SPAS  

Climatic conditions suitable for treatment include external climatic indicators, 
the quality of atmosphere and microclimatic conditions of natural underground 
areas causing favourable changes of reactivity or other physiological and 
biological functions of human organism. Curative factors of environment are 
used for treatment in climatic spas when the curative properties of climatic 
environment are proved.  (Eliašová, 2007, p.14) 
 
Natural curative spas with climatic conditions suitable for treatment are 
currently located in the following spa towns: 
 
1. Horný Smokovec    
2. Liptovský Ján  
3. Lučivná  
4. Nový Smokovec 
5. Štós 
6. Štrbské Pleso 
7. Tatranská Kotlina 
8. Tatranská Polianka 
9. Tatranské Matliare 
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THERMAL SPAS (balneological, spring, mineral) 
Natural curative waters have scientifically proven beneficial effects on human 
health and they can be used for curative treatment in natural state or after such 
a modification preserves their healing effects. Their application has a 
favourable effect on human organism and they are hygienically harmless. 
(Eliašová, 2007, p.9) 
 
Balneological spas are situated in the following locations: 
 
1. Bardejovské Kúpele   
2. Bojnice  
3. Brusno  
4. Číž  
5. Dudince  
6. Kováčová  
7. Lúčky  
8. Nimnica  

9. Piešťany 
10. Rajecké Teplice 
11. Sklené Teplice 
12. Sliač 
13. Smrdáky 
14. Trenčianske Teplice 
15. Turčianske Teplice 
16. Vyšné Ružbachy 

 

Current state of spa tourism in Slovakia 

The spa care in the Slovak Republic forms an integral part of health care, it 
applies the most advanced findings of science and research in the field of 
balneology, physical medicine, healthy diet and therapeutic rehabilitation. It is 
focused not only on direct and following sp treatment but also on prevention of 
a wide range of diseases. Spa sites boast of spa surrounding with a lush green 
vegetation, quiet zones, sports resorts, cultural facilities, rich gastronomic offer 
and high quality air.  

Owing to the high quality of surroundings and infrastructure spa sites are used 
as centres of conferences, congresses, festivals and also as places for recreation 
and rest of healthy people. As many as 40% out of a total number of visitors to 
Slovak spas come from abroad, especially from the EU countries.  (Association 
of Slovak Spas)  
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Law Relating to Spa Tourism in Slovakia  
 
The most important law relating to spa tourism in Slovakia, Law No. 538/2005 
Coll. on natural curative waters, natural curative spas, balneal sites and 
natural mineral waters,    
defines a spa site  as a municipal territory or a part of municipal territory  with 
the location of natural curative resources,  natural curative spas, and spa 
facilities necessary for providing spa treatment and care and which is 
recognised according to this law.  
Spa site is the place with the occurrance of substantial natural curative 
resources, healthcare facilities offering spa treatment, suitable environment 
including natural and urban attributes of a municipal territory. 
A particular spa site is recognised by the government of the Slovak Republic 
which acknowledges its status by a regulation.  

Conclusion 

Slovak republic is a country with a rich potential of natural resources 
which have not been sufficiently used so far, but which could open wide 
prospects for development relating to their use and provision of services in the 
future. 

Slovak spa tourism ranks among the most advanced ”spa” countries in 
Europe owing to the quality of complex services.  It is the base Slovakia should 
build on in order to be included in top spa resorts in Europe. Society’s 
development has brought the issue of life style and life quality into people’s 
attention in the recent years. It is spa tourism that plays a significant role in 
relation to that. If it offers complex professional care and high-quality services, 
it will undoubtedly be sought for and valued by clients.  
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Definition of Spa Industry 
Julia Holzner 

 
Introduction 
 
In recent years spas spring up like mushrooms in Europe. Destinations, hotels, 
bathes etc. try to involve this idea to successfully attract customers. However, 
the types of spas and the spa offers are differing. Likewise the understanding of 
spas is divergent as can be seen in the different offers as well as in the different 
definitions on spas, which scientists provide in literature. Moreover, the 
understanding of spas differs also from country to country. For example, in the 
United States customers would expect by a spa something similar to a beauty 
salon whereas in Central Europe they would estimate a historic medical spa. 
 
Definition of the term ‘spa’ 
 
There is a consensus in literature that the origins of the term ‘spa’ can be found 
in Europe. Some scientists claim that the term evolved from the Latin as an 
acronym for the phrase ‘sanus per aquam’, meaning ‘health through water’. 
Numerous thermal baths built up in the Roman era are known till today, some 
of them at present serve as sights in their original condition, while others are 
still respectively again used as baths (Illing, 2009). Nevertheless, other 
researchers assert that the term ‘spa’ derives from the town Spa in Belgium 
where mineral springs were discovered at least in the 14th century, which are 
used until today (Ellis, 2009). Some of the latest, most important definitions on 
spas are listed below: 
 
The ISPA (International Spa Association) defines spa as follows: ‘Spas are 
places devoted to enhancing overall well-being through a variety of 
professional services that encourage the renewal of mind, body and spirit.’ 
(Illing, 2009, 27) 
 
Another approach describes spas as ‘a business offering water-based treatments 
practiced by qualified personnel in a professional, relaxing and healing 
environment.’ (Illing, 2009, 28) 
 
By comparing these two definitions, it is apparent that the first approach does 
not include a water element whereas the second thought incorporates water as a 
requirement for spas similar to the Latin meaning ‘sanus per aquam’. A 
comprehensive approach to describe spas is the following: A spa is a place 
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where customers can meet the need for health, well-being, relaxation and body 
styling. In many cases the treatments are based on curative water (Illing, 2009, 
27f). The definition of spas is required to differentiate between real spa 
businesses from non-spa businesses. For example, a simple fitness centre or a 
beauty salon is not seen as a spa in Europe.  
 
However, it is often difficult to distinguish between spas and more general 
forms of wellness. Many facilities use the term ‘spa’ in their offers even if they 
are not always spas. Additionally the services and treatments in spas can also 
vary. Nevertheless they have in common the goal to improve health and well-
being. 
 
After ISPA (in Smith & Puczkó, 2009, 86f) the main elements of the spa 
experience are: 
 

1. Relax (e.g. stress management) 
2. Reflect (e.g. meditation) 
3. Revitalize (e.g. energy and rejuvenation) 
4. Rejoice (e.g. happiness and entertainment) 

 
 
Water in spas 
 
In many spa establishments water is the key element. Either water is used for 
special treatments or as a decoration in the background (pools, fountains) or as 
an attraction and aesthetical appeal for the tourists (ocean, rivers, lakes and 
waterfalls). Concerning the first point, it is obvious that water can assume 
different shapes. Anyway, water is a significant component of the spa. Yet the 
various terms for water-based spas in different languages already show this 
pluralism: Bath, bano, bad, therme / terme, grotto, spa, kúpele, … Even the 
water itself is characterised by differences. We have to distinguish between 
thermal water, mineral water and healing water. 
 
Thermal water: This natural water has a temperature of about 30ºC – 32ºC at 
the source, differing from country to country. This kind of water is generally 
appreciated for its curative value and therapeutic benefits.  
 
Mineral water: This water from a natural spring can be warm or cold and it has 
at least the set amount of dissolved mineral content which is minimum 500 
mg/l or 1000 mg/l. The curative value is based on the type and concentration of 
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minerals in the water. Often, the water can be taken internally too and is 
bottled and distributed. 
 
Healing water: The healing effects of these waters first have to be proven 
(Erfurt-Cooper & Cooper, 2009; Smith & Puczkó, 2009). 
 
The substances like sulphur, carbonic acid and radon cause the water’s healing 
effects. The skin absorbs these substances into the body. This enriched water 
can heal various diseases contingent upon the trace elements’ concentration 
and the composition: Muscle tensions, skin diseases, cardiac diseases, 
circulation problems, headaches, digestive problems, sleep disorders, allergies 
as well as mental issues. However, such diseases require repeated treatments 
over a certain period. Therefore cures usually last for a few weeks (Maier & 
Fiedler, 2004).  
 
The water used in spas rises from active and fossil hot and cold spring systems. 
Hot springs mainly exist in volcanically and geothermally active regions 
worldwide. However, hot springs can also occur in volcanically inactive areas, 
as pressure at depth can heat the water. Mostly this is the case in areas of 
geologically recent folding and faulting. Fossil springs occur on former active 
areas and are often preserved in the geological record. The mineral content in 
the water rises as the hot water dissolves minerals in the rocks. Hot and cold 
mineral springs occur worldwide. However, clusters of springs are situated in 
volcanically active regions. 
 
Several factors influence the amount of water which rises from springs: the 
size of the spaces within rocks, the water pressure in the aquifer, the size of the 
reservoir basin and the amount of precipitation that is necessary to replenish 
the aquifer. By using the spring water humans can interfere the volume of 
water. The flow of springs can decline due to massive groundwater 
withdrawals, which, in further consequence, can lead to severe problems even 
for the spas themselves (Erfurt-Cooper & Cooper, 2009). 
 
 
Different types of spas 
 
Spas offer a wide range of treatments, activities and services. Therefore a 
classification of types can be helpful to categorize the different offers. The 
most important categories are as follows: 
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Day spas: They offer a variety of spa services (e.g. beauty, fitness, wellness 
programs) without providing accommodation.  
 
Spa hotels: In contrast to day spas, the spa hotels offer accommodation in 
addition to the health, well-being and relaxation program. 
 
Medical spas: This type offers health protection treatments in addition to other 
spa services. 
 
 
Holistic spas: They offer alternative treatments like acupuncture, reiki, aroma 
therapy, sound healing etc. (Illing, 2009; Erfurt-Cooper & Cooper, 2009; Smith 
& Puczkó, 2009). 
 
Spa tourism 
 
The tourism industry recognized this upcoming trend for spas. More and more 
touristic establishments included spa packages in their offers in order to attract 
tourists. Over time a new tourism sector came up: Spa tourism ‘focuses on the 
relaxation or healing of the body using mainly water-based treatments; such as, 
mineral or thermal pools, steam pools; and saunas. Emphasis tends to be 
focused on curing, rehabilitating or resting the body’ (Smith & Puczkó, 2009, 
85). Again, water is a relevant element for spa tourism enterprises. However, it 
is not an inevitable feature. Spa tourism can be seen as a form of wellness 
tourism. 
 
The ESPA (European Spa Association) counts more than 1,200 spas and health 
resorts in Europe (2007). In many cases the spas are situated in historic towns 
and already served as baths for tourists since the Roman era, e.g. Baden Baden 
/ Aquae Aureliae in Germany, Bath / Aquae Sulis in the United Kingdom, Spa 
in Belgium to name a few (Smith & Puczkó, 2009). 
 
Spa tourism considerably surged in the last 20 years in Europe and all over the 
world. According to the SRI International (former Stanford Research Institute) 
72,000 spa tourism establishments offered worldwide their services in 2007, 
whereas Europe provides most of the spas, closely followed by the Asia-
Pacific region and North America (see figure 1). Furthermore, the spa-related 
hospitality and tourism gained approximately 106,5 billion US-$ in the same 
year. The top five countries in terms of market share are the United States, 
Japan, Germany, France and Italy (Erfurt-Cooper & Cooper, 2009). 
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Region % of 

global 
spas 

% of 
global 

revenue

% of global 
employment 

Europe 32 39 36 
Asia-
Pacific 

30 24 30 

North 
America

29 29 25 

South 
America

8 1 7 

Mittle 
East and 
North 
Africa 

1 5 2 

Africa 1 1 1 
 
Tab. 1: The global spa market (after Erfurt-Cooper and Cooper, 297) 
 
Women dominate the spa tourism industry, often they account for about 70 %. 
Male spa visitors account for more than 40 % only in Australia, Austria, 
Germany, Japan, Singapore, Spain and Thailand. 60 % of the spa tourists are 
baby boomers aged 30-49. While the number of older customers (50+) slightly 
declined in the past years, the group of younger spa goers (< 30 years old) 
improved.  
 
The primary reasons to go to spas for the tourists are relaxing and relieving 
stress. The preferred treatments are facial treatments, sauna / steam baths and 
full-body massages. The current trend to spa tourism results from the 
demographic and economic development as well as lifestyle trends: the want 
for fitness, changing travel perceptions combining travel with fitness and 
health opportunities and the expensive health care. All of these factors cause 
the surge of spa tourism (Smith & Puczkó, 2009; Erfurt-Cooper & Cooper, 
2009). 
 
Conclusion 
 
Spa tourism is sharply increasing in popularity and the rising trend seems to 
proceed. The demographic, economic and lifestyle trends seem to further 
strengthen this development. At the same time spa offers become more and 
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more various as establishments use the spa trend to label their offers in order to 
improve the sale. Therefore, spa offers and treatments vary significantly, only 
the label unifies the spas.  
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History of Spa Industry in Austria 
Julia Holzner 

 
Introduction 
 
Spa industry is an old tradition in Europe and especially in Austria. Already the 
Romans constructed and visited thermal baths in Austria. For a few centuries 
this tradition passed into oblivion until baths revived in the 18th and 19th 
century. A recent boom in spa industry since the 1980ies continues to date and 
is expected to proceed in the next years or even decades. 
 
The roots of spa industry in Austria 
 
The first beginnings of spas respectively thermal baths in Austria date back to 
the Roman era. Romans are famous for their baths, which they constructed all 
over Europe. In Austria several thermal baths were built in this period, e.g. in 
Villach in Southern Austria. Near Vienna the Romans constructed a thermal 
bath called ‘Aquae’. The Roman legionaries visited Aquae to recover from 
their wounds. Today, the hot spring with its healthy sulphur and mineral 
content still (or even again) serves as a spa in the town meanwhile named 
‘Baden’ (Maier & Fiedler, 2004; Niel, 1984). 
 
In the context of the Roman Empire’s decline the thermal bathing culture 
almost disappeared in Austria until the interest increased again in the 14th 
century. Gastein and Baden rediscovered their healthy springs and successively 
other health resorts followed, e.g. Bad Tatzmannsdorf in 1650, Bad Hall in 
1820 etc. (Maier & Fiedler, 2004). 
 
Spa tourism respectively cure tourism came into fashion during the 18th and 
19th century. Aristocrats as well as wealthy people from all over the Austro-
Hungarian Empire and the neighbouring countries recovered and met for their 
holidays in cure towns like Baden near Vienna, Bad Vöslau or Ischl. Indeed, 
the emperors as well visited the spa towns in summer. To better promote the 
touristic attraction, Ischl advertised a whole tourism package in terms of actual 
packaging ideas: Ischl offered a tourism experience package including the 
healthy climate, beautiful surroundings, hospitality and pure water. The resorts 
even provided various health and well-being treatments like mudbaths, sulphur 
baths, Kneipp cures etc. (Schätz & Udolf-Strobl, 2005; Niel, 1984). 
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The spa industry at the turn of the millennium 
 
After a drop due to the World Wars the spa tourism industry slightly recovered. 
The increasingly ageing population and the emerging health and wellness 
desire entailed a growth in spa industry. This trend revitalized several 
traditional hot and mineral spring resorts. However, only some regions could 
benefit from this development. While overnight stays in Austrian cure towns 
(which must prove their healing potentials through water or climate) steadily 
decreased from 1980 till 2007 (-5,3 %), they sharply soared in the South-
eastern spa region (Styria +86,2 % and Burgenland +260 %), as is shown in 
figure 1 (Eder, 2009). 
 
 

 
 
Fig. 1: Overnight stays in cure tourism in Austria and Styria 1980-2000 (Source: Eder, 
2007, 828, modified) 
 
 
As illustrated in figure 2, this boom in Southeast Austria is based on the 
opening of a range of new spa resorts. While traditional cure resorts (e.g. Bad 
Gleichenberg) fight against a downward trend in overnight stays, the modern 
spas achieve growing rates. The former often cannot match up to the new 
trends (Eder 2009). 
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Fig. 2: Overnight stays in 8 cure municipalities in Southeast Austria 1980-2008 
(Source: Eder 2009, 249, modified) 
 
Nevertheless, spa industry is a substantial segment in Austrian tourism. In 2007 
the 84 Austrian cure municipalities registered 18,4 million overnight stays. 
Compared to the entire tourism (in total 121,4 million overnight stays) the cure 
sector accounted for 15,1 % in tourism industry (Eder 2009). 
 
Conclusion 
 
Spa industry is a major component in Austrian tourism industry that leads back 
until the Roman era. However, international competition is growing. Even if 
the demographic, economic and lifestyle conditions facilitate spa tourism in 
Austria, the branch has to come up with new ideas to keep the guests or even 
slightly improve statistics.  
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Spa Industry in Austria 
Julia Holzner 

 
 
Introduction  
 
Spa industry is a considerable segment in Austrian tourism. In the last years 
there was an appreciable shift from traditional (reactive) cure tourism to a 
proactive wellness / relaxation / lifestyle tourism. Compared to the European 
spa development, Austria was one of the first countries, which included the 
modern concept of wellness in the tourism industry. Austrian destinations 
increased in popularity due to combining several different attractions: An intact 
nature, cultural heritage and modern wellness services pampering body, spirit 
and mind (Erfurt-Cooper & Cooper, 2009). However, the origins of spas or 
rather bathes in Austria date back long ago, which can be proofed by 
toponyms. Numerous towns in Austria are called ‘Bad something’, e.g. Bad 
Vöslau, Bad Radkersburg, Bad Gastein etc. While in the last three decades spa 
tourism boomed in Austria, today tourism statistics stabilise or even slightly 
drop. 
 
The relevance of the Austrian spa industry 
 
13 hot spring areas can be found in Austria (Erfurt-Cooper & Cooper, 2009). In 
these regions spas grew up like mushrooms in the last decades and evolved 
several spa clusters. According to a survey, compiled by Kreutzer Fischer & 
Partner, 7,7 million arrivals were counted in Austrian’s ‘Thermen’, which 
correspond to hot spring spas, the most important sector in Austrian spa 
industry, +1,8 % compared to the preceding year. 
 
Nevertheless, this growth is based on a capacity expansion and not to an 
effective increase of arrivals in each spa. Several new spa centres opened up in 
2009 and caused this rise in entries. Discounting the new opened spas -2,7 % 
entries would have been counted compared to 2008. Practically none of the 
established Austrian spas stated an increase in customers. Actually, not only 
the growth in arrivals has weakened, but also the subsidies as well as the 
amount of new constructed spas are slipping whereas in the 1990ies the annual 
amount of guests climbed about 10 %. 
 
What are the reasons for this stagnation or even for this slight decline, which 
loomed the last few years in Austrian spa tourism industry? The financial crisis 
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cannot be blamed for this development. The Austrian residents even 
strengthened this sector. The reason for this development is a saturation of 
consumption.  
 
On the one hand spending time in spas is not as attractive as it was at the 
beginning of the millennium. Spas were something new, in vogue, but 
nowadays spas have slightly lost their appeal. On the other hand wellness 
hotels are increasingly offering spa treatments and evoke an active 
competition, precisely because spas in general frequently do not have a special 
target group, but are offering everything for everybody and are often 
overcrowded, which reduces the quality of the spa experience (Kreutzer, 
2010a). Illing (2009) additionally mentions that the price level is too high in 
Austria whereas spas in neighbouring countries offer lower prices with the 
same services. 
 
In 2010 Kreutzer Fischer & Partner expect the spa tourism industry again to 
rise (approximately +3,7 %) counting about 8 million arrivals. As seen in the 
previous years this upward trend will result in a growth of capacities. 
 
A ranking of the amount of spa guests in the different states of Austria 
illustrates significant regional variations: Whereas Styria dominates this 
ranking counting 1,9 million guests in 2009, it is followed by Upper Austria 
(1,5 million guests), Lower Austria (1,3 million guests) and Burgenland 
(800,000 guests). Due to the geothermal conditions the eastern part of Austria 
obviously dominates this tourism branch (Kreutzer, 2010a). 
 
Austrian Spa clusters 
 
For a better promotion several spas established wellness regions in Austria,  
two of these are shown in figure 1. In these regions the different spas promote 
together under a common label.  
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Fig. 1: Selected Spa and Wellness clusters in Austria  
 
 
Alpine Wellness – ‘Relaxation in the midst of the Alps’ 
 
Alpine Wellness is a transnational initiative encompassing enterprises as well 
as towns located in Austria, Bavaria (Germany), Suisse and South Tyrol 
(Italy). Alpine Wellness enterprises are situated in the Alps comprising positive 
effects of the alpine altitude as well as healthy climate conditions. The 
initiatives philosophy includes a close connection to nature. The idea is to 
worldwide promote the Alps as one of the most attractive and effective regions 
for wellness. The main parts of the Alpine Wellness offer are relaxing, fitness 
and health. Each year the appertaining enterprises and towns have to prove 
their quality in order to get the Alpine Wellness certificate again. The most 
important aspects to gain the certificate are effectiveness, evidence of the 
positive effects as well as a holistic effect of the treatments, therapies and 
services (Alpine Wellness, 2010). 
 
The spa region in Southeast Austria 
 
Eastern Styria and Southern Burgenland, located in Southeast Austria, are 
situated in the periphery. The region, next to the neighbouring countries 
Slovenia and Hungary, was characterized by structural weakness for a long 
time. Agriculture formed the dominant branch in this region. Due to the 
favourable climate of this hilly landscape wine and fruits are cultivated, which 
increases the scenic appeal. 
 
The key potential in this region was discovered not until the 1970ies. Due to 
volcanic activity millions of years ago, deep groundwater occurs, which is 

Alpine Wellness 

Spa region in 
Southeast 
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heated in the geothermic step. Oil drillings in the 1970ies and 1980ies raised 
hot water to the surface instead of oil. These hot springs displayed a strong 
degree in mineralisation. Scientists examined the water and recognised the 
curative benefits and in further consequence the municipalities commenced to 
exploit the hot springs. Over the following decades spas successively opened 
and Southeast Austria experienced an economic leap. 
 
Since the 1980ies the spa industry boomed in Eastern Styria and Southern 
Burgenland. Prior to this development tourism industry weakened and only two 
spas respectively cure resorts (Bad Gleichenberg and Bad Tatzmannsdorf) 
attracted tourists. However, in the following three decades the region rapidly 
grew in popularity owning a new image based on the spa and wellness concept. 
 

 
 
Fig. 2: Location and opening years of cure towns and modern thermal spas in 
Southeast Austria (Source: Eder 2009, 248, modified) 
 
Eastern Styria and Southern Burgenland rank first concerning the spa and 
wellness industry in Austria. Some of the most important spas in this region are 
Bad Radkersburg, Bad Gleichenberg, Loipersdorf, Bad Blumau, Bad 
Waltersdorf, Stegersbach, Sebersdorf, Bad Tatzmannsdorf and Lutzmannsburg 
(illustrated in figure 2). However, the region advertises not only wellness but 
offers a whole package for the tourists. The appealing landscape scenery 
including wine and apple cultivation as well as castles and locally produced 
food is promoted as part of the tourist experience. The regions unique character 
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is strengthened and tourism, agriculture and gastronomy are strongly 
connected. Additionally to this package the tourism industry advertises hiking, 
biking, horse riding and golfing. 
 
In 2007 Styria counted 2,3 million overnight stays in its 14 cure municipalities. 
The latter so called cure municipalities incorporate municipalities, which 
command local healing potentials like hot springs. However, a healthy climate 
can also be the determining factor for those potentials. Burgenland recorded 
1,1 million overnight stays, which corresponds with approximately 40 % of all 
overnight stays in Burgenland in this year. The overwhelming majority of 
tourists are Austrians. Only 3,1-8,4 % are foreigners mainly due to the 
peripheral location. Bad Blumau is the only spa registering about 25 % foreign 
tourists. Owing to the architecture by the famous Austrian artist Friedensreich 
Hundertwasser the spa is famous abroad. 
 
Nevertheless, while the recently built, modern spas are responsible for the 
boom in spa tourism since the 1980ies, the traditional cure centres struggle 
because of declining customers. However, the competition becomes harsh, 
especially from Slovenia and Hungary. Additional, the slight saturation of 
consumption exacerbates the situation. Therefore several cure municipalities 
and spas already notice stagnation or even slow downward trends in their 
attendance. 
 
The spa tourism boom in Southeast Austria stimulated not only the tourism 
industry but positively affected also the whole economy in this region. Due to 
the networking between the tourism industry, agriculture and gastronomy, all 
these branches gathered momentum and the former disadvantaged region in the 
periphery recovered (Eder, 2009). 
 
Conclusion 
 
After a boom in spa tourism in Austria since the 1980ies the consumptions 
seem to be saturated and the peak is doubtless reached. Nevertheless, this 
development strengthened several regions, which often suffered from the 
location in the peripheries like it was in Southeast Austria. Today it is 
necessary to consolidate the spa industry by insisting on quality rather than 
quantity and by developing new market strategies. The spa region in Eastern 
Styria and Southern Burgenland sets a good example by concentrating on the 
regions original character and offering a package of a particular tourism 
experience. 
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Spa Industry in Tourism Structure in Austria 
Julia Holzner 

 
 
Introduction 
 
Austria ranks among the most popular tourist destinations worldwide. The 
country is not only a top destination to spend winter holidays, but also for 
sightseeing, summer holidays at lakes or in the Alps. 
 
The history of tourism in Austria 
 
The Austrian touristic development originates in the early 19th century. At that 
time summer holidays came into vogue and the upper class spent their leisure 
in bathing resorts like Baden near Vienna. Additionally the Alps grew in 
popularity with the help of writers and artists who illustrated the Alps in a 
romantic and appealing way. The construction of important railroads 
strengthened this development. Coincident city tourism grew up as Vienna 
provided a wide range of important places as accommodations.  
 
The beginning of the 20th century is characterised by an upward trend in 
tourism industry. Tourist associations promoted tourism and especially alpine 
tourism grew and the new trend of winter sport tourism was initiated before 
World War I. The war completely paralysed the tourism development. In the 
period between the world wars tourism recovered and started again to improve. 
In 1930 20 million overnight stays were counted in Austria (about 40 % 
foreigners). During World War II tourism was disrupted again.  
 
Austria had to construct once again the touristic infrastructure in order to 
recover. Tourism steadily became purchasable also for the masses due to the 
increasing prosperity, especially since the 1970ies and in further consequence 
the tourism industry leaped. However, the states situated in the eastern part of 
Austria could not match up to the western states due to several interferences: 
Firstly, the western states concentrated on winter tourism, which evolved a new 
trend and which is not possible to build up in eastern Austria due to flat 
landscape. Secondly, the western states did not suffer such much from the 
consequences after World War II as did the eastern part of Austria. Finally, the 
iron curtain excluded tourists from the East who formerly preferred to stay in 
Eastern Austria for their holidays.  
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In the courses of years winter tourism further surged while summer tourism in 
Austria declined since the 1980ies as the competition with other countries 
strengthened, but moderately rebound in the last decade. Tourism industry 
turned into a key factor in Austrian industry. Indeed, Austria emerged to a top 
tourist destination worldwide (Schätz & Udolf-Strobl, 2005; Müller, 2006; 
Kurka, 2005). 
 
Economic relevance of tourism industry 
 
The tourism industry is a key factor in Austrian economy. In the past few years 
this branch showed a gradual upturn. In 2007 more than 31 million tourists 
visited Austria, accounting for about 121 million overnight stays. The main 
part of tourists (73 %) is foreigners. As illustrated in figure 1, more than the 
halves of these come from the neighbouring Germany (Statistik Austria, 2008). 
 
 

 
 

 
Fig. 1: Overnight stays in Austria according to the home countries in 2007 (Source: 
Statistik Austria 2008, 2, modified) 
 
Hence, in the next years the potential of tourists from the Eastern European 
countries is expected to rise. Since 2000 overnight stays from Russians, 
Hungarians and Czechs doubled in Austria. The considerable differences the 
touristic attractiveness between Eastern and Western states in Austria continues 
to exist. The statistics additionally significantly show the concentration on the 
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two main seasons in tourism. Over the year the tourism industry displays to 
peaks, one in winter and the other in summer tourism, as shown in figure 2 
(Statistik Austria, 2008). 
 

 
 
Fig. 2: Monthly overnight stays in 2008 (Source: Statistik Austria 2009) 
 
Compared to other European destinations, Austria plays a major role in tourism 
industry, albeit it is a rather small country. The Austrian market share in 2006 
accounted for 5,1% concerning the overnight stays in the EU, ranked behind 
Spain, Italy, Germany, France and the United Kingdom. For a better 
comparison another ranking provides overnight stays per inhabitants, which 
considers also the size of a country. Hence, Austria is in third place (9,4 
overnight stays per inhabitant) right behind Cyprus (18,7) and Malta (18) (see 
figure 3) (Statistik Austria, 2008). 
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Fig. 3: Tourism intensity in Europe (EU-27) 2007 / Overnight stays per inhabitant 
(Source: Statistik Austria 2009, modified) 
 
A comparison of international tourism statistics illustrates the worldwide 
interest in spending holidays in Austria. According to the UNWTO (World 
Tourism Organisation) Austria ranked at the 12th place concerning international 
arrivals in 2008. Counting about 22 million international arrivals Austria 
(Austrian tourists excluded) thereby is listed below France, the United States, 
Spain, China, Italy, the United Kingdom, the Ukraine, Turkey, Germany, 
Mexico and Malaysia (see figure 4) (Statistik Austria, 2009). 

 
 
Fig. 4: The most important tourism destinations 2008 (Source: Statistik Austria 2009, 
modified) 
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Emphasis in Austrian tourism industry 
 
Besides the concentration on winter tourism (including ski tourism) and 
summer tourism (including lake tourism and alpine tourism), Austria stresses 
on health tourism as well as cultural tourism (e.g. Vienna, Salzburg). The latter 
is seen as a dynamic trend in the global tourism industry. The demand is 
expected to increase. Therefore Austria invests for the long term in this sector.  
 
As already mentioned, health tourism is seen as a sector with high potentials in 
Austria, too. Overnight stays and revenues are gradually rising in health and 
wellness industry. Nevertheless, the competition in this sector to other 
countries (e.g. Hungary, Suisse, Germany) is also growing (Schätz & Udolf-
Strobl, 2005). 
Conclusion 
 
Tourism industry is a key element in Austrian economy. Even if winter tourism 
and sightseeing are main attractors, the health and wellness segment is 
increasing in popularity. In the coming years it will be necessary to further 
strengthen this sector, to better compete to other countries. 
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Wellness Definition 
Julia Holzner 

 
 
Introduction 
 
The Wellness industry is a fast growing sector. Coming from the United States, 
the idea of wellness spread out in Europe and established in the last decades. 
People were increasingly interested in the concept of wellness and integrated 
these new ideas in their lives. The tourism industry recognized the huge 
potential of this new market and incorporated the ideas of wellness in the 
industry in order to benefit from this boom.  
 
Definition of the term ‘wellness’ 
 
While wellness is common talk, there is no rigorously developed definition, 
theory or philosophy of wellness until now. The understanding of the term can 
vary in a historic, cultural and linguistic context. In some languages (e.g. in 
Hebrew) there is no expression for ‘wellness’, instead it is translated as 
‘health’. A range of not Anglophone countries has adopted the term ‘wellness’ 
and solely uses the Anglicism, as is the case with Germany and Hungary. Any 
translation can cause problems, because the meaning of the term often changes 
by means of translation. For instance the (translated) Finnish word for 
‘wellness’ rather means ‘well-being’ and the Slovenian version matches more 
‘well-feeling’ (Smith & Puckó, 2009). 
 
Inconsistencies also arise concerning the roots of the term ‘wellness’ in 
literature. While some scientists refer to a citation in the Oxford Dictionary in 
1654 where ‘wellness’ (respectively ‘wealnesse’) was used to describe well-
being and good health, others mention the physician Halbert L. Dunn to be the 
‘father’ of the word ‘wellness’. In his publication ‘High-level wellness for man 
and society’ in 1959 Dunn combined the two terms ‘well-being’ and ‘fitness’ 
to create the new concept of wellness. According to Dunn, wellness is ‘a 
special state of health comprising an overall sense of wellbeing which sees 
‘Man’ as consisting of body, spirit, and mind and being dependent on his 
environment’. Furthermore Dunn states: ‘Wellness is an integrated method of 
functioning, which is oriented toward maximizing the potential of which the 
individual is capable. It requires that the individual maintain a continuum of 
balance and purposeful direction within the environment where he is 
functioning’ (Berg, 2008, 8). As previously mentioned the term ‘wellness’ 
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came into existence prior to this construction from Dunn. However, this old 
word grew in popularity in the 20th century through this new trend initiated by 
Halbert L. Dunn.  
 
So, what is the meaning of ‘wellness’, how can we define this word? Defining 
the term ‘wellness’ again leads to a wide variety of differing versions. The 
most important definitions are as follows:  
 
Erfurt-Cooper and Cooper (2009, 5) define ‘wellness’ as ‘an approach to health 
care that emphasises preventing illness and prolonging life, as opposed to 
emphasising the treatment of diseases’. 
 
The American Heritage® Stedman’s Medical Dictionary describes wellness as 
‘a healthy state of well-being free from disease’ (Erfurt-Cooper & Cooper, 
2009, 5). 
 
Whereas the concept of wellness is rather dedicated to health in the United 
States (see the two definitions above), in Europe wellness is seen as a more 
extensive field, not only describing the physical health: 
 
Illing (1999) states that wellness is the effort for a physical, mental and 
spiritual well-being through vitality and relaxation (Berg, 2008). According to 
this explanation wellness equally is a physical and a psychological state. 
 
Müller and Kaufmann (2000) tried to combine the different approaches from 
North-America and Europe defining wellness as ‘a state of health featuring the 
harmony of body, mind and spirit with self-responsibility, physical fitness / 
beautycare, healthy nutrition / diet, relaxations / meditation, mental activity / 
education and environmental sensitivity / social contacts as fundamental 
elements’ (Cohen, 2009, 8). 
 
All of these approaches share the idea that wellness is the best preventive 
medicine. However, wellness is not a product you can buy or sell. Cohen and 
Bodeker (2009, 446) mention the reasons for the brisk demand in wellness 
offers: ‘the quest for well being, for taking charge of one’s own health, 
recognition of the importance of relaxation and inner focus, an understanding 
of balance in the body and life, a sense of responsibility for the quality of one’s 
healthcare, an awareness of looming world crises and the need for 
environmentally and socially sustainable products and processes’. 
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Horx, Horx-Strathern and Gaspar assert that wellness is a process comprised of 
two levels. The first level aims at relaxation, pampering and increase of 
pleasure and health. The second (more active) level targets a rise of self-
competence, a balance of life, learning skills and maturation (Berg, 2008). 
 
The development of wellness 
 
Even if the term ‘wellness’ gained acceptance not until the second half of the 
20th century, the idea of wellness is considerable older. The European tradition 
can be traced back to the Roman and Greek cultures. They already used baths 
and thermal springs as places for recreation, relaxation and tranquillity, places 
for body, mind and soul. Some famous people like the physician Hippocrates, 
Hildegard von Bingen, Paracelsus et al. established their concepts in terms of 
wellness. Until the modern age wellness was reserved for the rich and 
inaccessible for the masses (Berg, 2008). 
 
The current wellness movement developed after the mid-20th century in the 
United States. The influences of lifestyle as well as mind and soul on health 
arouse increasing interest and the High Level Wellness concept by Dunn grew 
in popularity (Labacher, 2000). In the 1990ies wellness spread out in Europe as 
an antithesis to the modern stressful life. By finding a balance on a physical, 
mental and spiritual level, people try to recover from the exhausting life 
through wellness (Berg, 2008). 
 
Due to this development, the term ‘wellness’ is in vogue today and is used in 
many different contexts. In German-speaking countries ‘wellness’ has been 
applied to many common products in order to advertise the items. In 
supermarkets one can find for example ‘wellness yoghurts’, ‘wellness muesli 
bars’, ‘wellness water’, ‘wellness socks’ etc. ‘Many products are labelled with 
this term, without having special distinctive qualities in the sector of health or 
nutrition’, it just sells well and at advanced prices (Erfurt-Cooper & Cooper, 
2009, 32). 
 
The wellness concept 
 
As shown above, wellness is a complex concept. Adams (2003) mentions four 
main principles of wellness (after Smith & Puczkó, 2009, 54): 
 

1. Wellness is multi-dimensional. 
2. Wellness research and practice should be oriented towards identifying 

causes of wellness rather than cause of illness. 
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3. Wellness is about balance. 
4. Wellness is relative, subjective or perceptual. 

 
Over the years, physicians, scientists, organisations and educationists 
developed different concepts to describe the ideas of wellness. Halbert L. Dunn 
showed in his model ‘High Level Wellness’ that patients do not depend on 
doctors’ decisions, but also can decide their fate just by being autonomous and 
living in an active lifestyle. 
 
John W. Travis described in his ‘Illness/Wellness Continuum’ (see figure 1) 
that health and wellness are a continuous process. The neutral point in this 
continuum is characterized by a lack of symptoms of disease, but also without 
absolute health. The left side of the model indicates a development from 
malaise to illness and premature death. This side is part of the traditional 
healthcare system. The aim of a treatment at this point is to allay the symptoms 
of disease. The right side illustrates the development from malaise to a better 
life. 
 

 
Fig. 1: Illness / Wellness Continuum (after: Berg, 2008, 15) 
 
The European Wellness Modell was created by the EWU (European Wellness 
Union) in 1990. In this concept the awareness of life is comprised of six 
different elements: 
1. Fitness 
2. Mental flexibility 
3. Emotional resilience 
4. A positive attitude towards work 
5. A harmonic personal life 
6. Accordance with the environment 
 
All of these factors influence the individual, whereas the extent of these 
influences can vary from person to person (Berg, 2008, 12-18). 
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The wellness movement in the last decades is undisputable. But what are the 
reasons for the need for wellness? Berg (2008, 23-25) lists 13 motives for these 
requirements:  
 
1. The need for relaxation and stress management especially in our modern 

stressful world.  
2. The need for a work-life-balance without conflicts. 
3. The need for pampering and care. 
4. The need for harmony and increase of perception. 
5. The need for physical experiences. 
6. The need for beauty and activity and attraction. 
7. The need for an erotic quality of life. 
8. The need for prolongation of life and eternal youth. 
9. The need for a creative self-fulfilment. 
10. The need for empowerment and self-competence. 
11. The need for the spiritual sense. 
12. The need for control of one’s way of living in the context of health. 
13. The need for an increase of energizing. 
 
 
The market potential of the wellness industry is rising worldwide. The bank 
Julius Bär estimated that approximately 400 billion US-$ were expended in 
2007 in the wellness market. The reasons for the growth can be found in the 
increasing awareness concerning health, nutrition and appearance. Moreover, 
determinants for this development are the aging population and the increased 
life expectancy as well as the availability of information and the awareness of 
an unhealthy lifestyle (Berg, 2008). 
 
 
Defining wellness tourism 
 
The wellness industry comprises numerous different sectors (e.g. beauty or 
food industry). One of these sectors is wellness tourism. Müller and Kaufmann 
(2000) describe wellness tourism as ‘the sum of all relationships and 
phenomena resulting from a journey and residence by people whose main 
motive is to preserve or promote their health. They stay in a specialised hotel 
which provides the appropriate professional know-how and individual care. 
They require a comprehensive service package comprising physical fitness / 
beauty care, healthy nutrition / diet, relaxation / meditation and mental activity 
/ education.’ (Smith & Puczkó, 2009, 5). It should be pointed out that the 
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reason for travelling is not the cure of an illness. The main goal is the journey 
where the tourist may relax and recover (Berg, 2008). 
 
In German-speaking countries wellness tourism is part of the health tourism 
industry as wellness is seen as a health development. It has to be noted that it is 
getting more and more difficult to define the boundaries between health and 
wellness tourism. In many cases health and wellness services and products are 
offered simultaneously (Berg, 2008). 
 
Conclusion 
 
The wellness tourism industry will certainly increase in the upcoming decades. 
However, it is not necessary to book a wellness journey as a whole. Wellness is 
more and more becoming a feature of other forms of tourism (e.g. like city 
trips). Wellness is in vogue, it sells good and it is a guarantor for higher prices, 
so the wellness industry will beware of not exploiting this trend further on. 
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Wellness vs. Spa Industry 
Julia Holzner 

 
 
Introduction 
 
As already illustrated in the former chapters, there are no clear definitions on 
wellness and spas. Each scientist considers other elements as relevant for the 
particular issue in literature. This disagreement also arises concerning the 
similarities and differences between wellness and spa industry. Moreover 
tourism industry itself does not distinguish between these two concepts. As 
products labelled as ‘spa’ or ’wellness’ items sell well, enterprises frequently 
use this ‘branding’ to benefit. 
 
Wellness and spa industry – similarities and differences 
 
While several scientists emphasize the importance of differentiating between 
wellness, spa and health tourism, no one actually provides a comparison or 
even a distinction of the various definitions.  
 
Whereas Cohen (2009, 5) notes that the global spa industry increasingly 
incorporates the wellness concept in their offers in order to fulfil the desire for 
it, Smith & Puczkó (2009, 85) regard spa tourism as ‘arguably the best known 
form of wellness tourism’. Therefore on the one hand wellness is regarded as 
part of the spa industry, on the other hand spas are seen as a component of the 
wellness industry. This perfectly shows the different approaches on this issue. 
 
Several researchers describe wellness as a recent development originated from 
the United States while spas refer to an old Greek or Roman tradition. 
Nevertheless, thermal baths in the Roman age have in common many ideas, 
which today are incorporated in the concept of wellness. So Greek and Roman 
baths are considered to be ancient forms of wellness, too. However, both 
wellness and spa industry came into vogue in the ending 20th century and 
boomed in the last decades. 
 
Trying to find differences between the two issues, wellness appears as a more 
holistic approach as it encompasses not only relaxation or pampering but also 
fitness programs, nutrition emphasis and mental activity. In contrast spas are 
frequently seen as relaxing and healing environments. Besides, according to 
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several definitions, spas incorporate a water element, e.g. thermal or mineral 
water treatments including healing potentials.  
 
Health, wellness and spa industry 
 
Another subtle distinction between wellness and spa industry arises concerning 
the health aspect. According to Smith & Puczkó (2009) spas focus on curing, 
rehabilitating and resting the body, concluding a close link between spas and 
health facilities. The healing of the body is largely seen as the aim of spas in 
terms of the yet unproven origin ‘sanus per aquam’. In contrast, wellness rather 
dedicates to wellbeing, hence prevention rather than healing.  
 
Erfurt-Cooper and Cooper (2009) regard ‘Health & Wellness Spa Tourism’ as 
one related industry, which is shown in figure 1. In further consequence this 
sector splits up in two subsectors: Wellness spas and hot spring spas. While the 
former aim at preventing illness, the latter focus on recovery from illness.  
 

 
 
Fig. 1: Health and Wellness Spa Tourism (after Erfurt-Cooper and Cooper, 4) 
 
 
Berg (2008) registers three types of health and wellness tourism: Cures, 
wellness and rehabilitation. According to Berg, cure tourists are mainly seniors 
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who aim to recover from illness and stay for a longer time. The image of cure 
tourism is rather bad. Cures are associated with ageing, illness and boredom. 
Customers requiring rehabilitation can have any age and they need (just as cure 
tourist) special medical treatments. However, wellness represents youth, 
fitness, health and vitality. The typical wellness tourist is aged at 30-40 years. 
As illustrated, wellness appeals much more attractive, fashionable and 
pleasing. 
 
 
Conclusion 
 
Summarising, health, wellness and spa industry increasingly merges. Finding 
distinctions between these three issues is quite tight not only because of the 
various definitions mentioned in literature but also because offers in tourism 
industry do not differ between these aspects either. Indeed, health, wellness 
and spa tourism are booming in the last decades and tourism industry 
endeavours to benefit from this upward trend. 
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SPA INDUSTRY IN TOURISM STRUCTURE 
 

Asst.Prof. Yıldırım YILMAZ 
 
The vast of research done in tourism literature are somehow related to the 
motivations of travel patterns of tourists. The research questions like “How are 
visitors motivated to travel?”, “What are the purposes of visit?” are always on 
the agenda of researchers in the area. For most people, a leisure trip will 
certainly add something new and enrich their life (Chen et.al,2008). Tourism 
is, thus, seen generally an activity for relaxation, pleasure and it increases 
personal well being and even health (Connel, 2006).  
 
To understand the spa industry in tourism structure, it might be good to look 
through the some figures of world tourism activities. 
 
The World Travel Monitor shows that in 2007, international overnight trips (of 
a minimum one night abroad) by travelers aged 15 and over increased by 6.3% 
worldwide – well above the long-term annual average of 4.3% – to 680 
million. Overnight volume was also up 6% to 7.2 billion. (By way of interest, 
UNWTO reports about 900 million arrivals, but these include same-day trips 
and transfers for some markets, children under the age of 15, and cumulative 
arrivals in several countries visited on one trip.) According to its own specific 
measure – which includes total spending related to a trip, both during and 
before the trip – the World Travel Monitor suggests that expenditure rose by 
7% to €753 billion, equivalent to €117 performance night and €1,150 per 
outbound trip in 2007. 
 
In 2008, international tourist arrivals reached 922 million, up from 904 million 
in 2007, representing a growth of 2%. International tourism receipts rose by 
1.7% in real terms in 2008 to US$ 944 billion (642 billion euros). Receipts 
from international passenger transport are estimated at US$ 183 billion 
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Figure 1. Inbound tourism arrivals and receipts (1990-2008) and Inbound tourist 
arrivals by Month (2006-2008) 
 
 
In 2008, travel for leisure, recreation and holidays accounted for half of all 
international tourist arrivals (51% or a total of 467 million arrivals). Some 15% 
of international tourists reported travelling for business and professional 
purposes and another 27% travelled for other reasons, such as visiting friends 
and relatives (VFR), religious reasons/pilgrimages, health treatment, etc. The 
purpose of visit for the remaining 7% of arrivals was not specified. Slightly 
over half of travellers arrived at their destination by air transport (52%) in 
2008, while the remainder travelled over the surface (48%) – whether by road 
(38%), rail (3%) or over water (6%). Over time, the trend has been for air 
transport to grow at a faster pace than surface transport, so the share of air 
transport is gradually increasing. 
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Figure 2. Inbound Tourism by Purpose of Visit and Means of Transport (2008) 
 

 
 
 
 
Visitor expenditure on accommodation, food and drink, local transport, 
entertainment, shopping, are important pillars of the economies of many 
destinations, creating much needed employment and opportunities for 
development. More than 80 countries earned over US$ 1 billion from 
international tourism in 2008. UNWTO estimates that worldwide receipts from 
international tourism reached US$ 944 billion (642 billion euros) in 2008. In 
absolute terms, international tourism receipts increased by US$ 87 billion, but 
only by 16 billion euros due to the depreciation of the US dollar against several 
world currencies and, in particular, the euro (in 2008 the US dollar lost 7% 
against the euro). 
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Table 1. International Tourist Arrivals and Receipts - Top Ten Destinations  
 

 
 
 
On the other hand total size of the global spa economy is estimated around 
US$60.3 billion (Stanford Research 2008). This estimates included $60.3 
billion in core spa sales and an additional $194.3 billion in spa-related 
industries (Table 2).  
 

Table 2: Global Spa Industry, 2007 (US Billion) 
Core spa industries $60.31 

Spa facility operations $46.81 
Spa capital investment $12.99 

Spa education $0.31 
Spa consulting $0.07 

Spa media, associations, 
and events 

$0.13 

Spa-branded products N/A 
Spa-enabled industries $194.35 

Spa-related hospitality and 
tourism 

$106.35 

Spa-related real estate $88.00 
Total spa economy $254.66 

Source: Tabacchi (2010) 
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According to the International Spa Association (ISPA 2002-2008), the global 
spa industry ranks only behind golf, cruise lines, and fitness clubs in terms of 
wallet share for leisure activities (Tabacchi, 2010). 

 
Table 3. Spa Revenue % in the U.S. Spa Industry, 2006 and 2007 

Service 2006 2007
Massage 51.3 56.0 

Skin care and body works / 
spa treatments 

21.7 19.0 

Salon 7.4 10.7 
Fitness and personel training 0.6 2.0 

Health and welness 0.4 0.3 
Retail  10.3 

Facility use  1.0 
Merchandising and clothing 6.6  

Club use 3.0  
Membership fees 5.6  

Source: PKF Hotel Research 
 
PKF Hotel Research (PKF Consulting 2007) data that is derived from 65 hotels 
and resorts in 2006 and 116 in 2007 shows that average spa revenue 
performance occupied hotel room at the end of 2006 was $133.4 for resort 
hotels and $116.3 for urban hotels. Spa revenue performance square foot 
ranged from $41.8 to $183.8. In 2007, spa profit performance per available 
hotel room ranged from $85 to $2.640.  PKF also found that salaries, wages 
and employees accounted for 50% of direct operating expenses, making spas 
one of the more labor-intensive industries in tourism structure. According to 
the same report, profit margins for hotel and resort spas at 24% in 2007 and 
31% in 2006, before deducting undistributed and fixed charges.  
 
Although it is believed that spa originated and was developed in Europe, Asia 
has been recently offering new spa trends to cater to the Asian market (Mak 
et.al, 2009). As a result, more and more international travelers are turning 
towards Asia to seek new experiences in health and rejuvenation.  
 
In PKF Hotel Research, conducted to 1.278 spas, it was found that spa 
treatment room occupancy for spas ranged from %27 to %37 whereas the 
average annual revenue per visit ranges from $90 (in Asia Pasific) to $119 (in 
Americas) (Table 8). 
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Table 8 Global Spa Industry (2008) – Spa treatment Room Occupancy, Productivity, 
Treatment Rate, and Revenue performance Visit and performance treatment Room 
 
Regions Spa 

Treatment 
Room 
Occupancy 

Therapist 
Productivity

Average 
Treatment 
Rate 

Average 
Annual 
Revenue 
per Visit 

Av.Annual 
Revenue 
per 
Treatment 
Room 

Asia 
Pasific 

37% 42% $77 $90 $81.980 

Middle 
East and 
Africa 

27% 33% $87 $104 $96.858 

Europe 31% 43% $111 $117 $156.000 
Americas 32% 49% $109 $119 $155.880 

Source: Tabacchi (2010) 
 
Table 9 compares average annual revenues per square foot, per employee and 
per spa of spa treatment rooms with spas that have a facility of massage, 
facials, body works, and water-based therapies from different regions of the 
world.  
 
 
Table 9 Global Spa Industry (2008) – Revenue performance Square Foot, performance 
Employee, and performance Spa 
 
Regions Average Annual 

 Revenue per 
Square Foot  

Annual Revenue 
Performance 
Employee 

Average Annual 
Revenue 
Performance Spa 

Asia Pasific  $33.218  
Middle East and 
Africa 

$10.406  $725.539 

Europe  $87.220  
Americas $155.880 $60.688 $2.292.258 
Source: Tabacchi (2010) 
 
Approximately 136 million spa visits are made annually. Sixty percent of these 
visits are to day spas; 27% are to resort/hotel spas. In U.S there are more than 
15,500 spas –more spas than there are Starbucks locations 
(www.spafinder.com). In a recent survey by the Travel Industry Association 
(TIA, www.tia.org). 54% of travelers said they were interested in going to a 
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spa. Almost a third of travelers said they were more interested now compared 
to five years ago in going to a spa or a place where they can relax and 
rejuvenate themselves. Among those who are interested in spa vacations, two 
major groups are 35-54 years old (40%) and 18-34 years old (37%) (The 2010 
Leisure Market Research Handbook).  
 
According to Intelligent Spas Benchmark Report (Intelligient Spas, 2008), 
Thailand currently has the largest spa market in terms of total number of spa 
facilities in the Asia Pacific region, followed by Australia, Chiba, South Africa 
and New Zealand.  
 
In Spain approximately 100 national spas have reported around 138 million 
Euros in revenue and created 6000 new jobs (Gonzales and Brea, 2005). 
 
Spa industry has dramatically increased its level of importance in tourism 
services nearly all over the world. There might be many reasons of such 
increase. The demand for health and relaxation may be correlated with the 
increase in pollution in cities, unhealthy lifestyles and stressful working 
conditions. Spas are the one of the main places to meet these demands for a 
long time. 
 
It is not the only economic data but the other characteristics of spa industry like 
no-seasonality of demand, high average length of stay make the spa industry 
important.  
 
The popularity of spa treatments and retreats among travelers are growing and 
the competition in the spa industry is becoming intense. The tourism industry 
tries to meet health related needs by offering products that recover and improve 
people’s quality of life (Chen et.al, 2008). Tourist health motivation could be 
seen as a position between individual values and lifestyles. 
 
Spa sector is about to be one of the key sector in tourism industry. As the 
numbers mentioned before shows us that it is a fast growing sector and adding 
more value to the tourism product as well.  
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HISTORY OF SPA INDUSTRY IN TURKEY 

Asst.Prof. Yıldırım YILMAZ 

The history of bathing in water dates back to the ancient times. People cleaned 
their bodies in rivers and seas to purify their souls thinking that it was essential 
before they worship to God. Cleaning with water was important both for 
Greeks and Romans and was one of the necessities of the daily life. 
Furthermore, Islamic rules were ordering to clean the body using running 
water. Thus, the tradition of the Turkish bath goes far back, to a time before 
Turks had come to Anatolia. At the time the Turks reached Anatolia, they 
brought with them their bathing tradition and when combined with that of 
Romans and Byzantines the traditions merged and finally, the Muslim 
understanding of cleanliness was added and thus the new concept Turkish bath 
was realised.  

Turkish baths or with its traditional name “hamam” comes from the Arabic 
root “hanım” that means “to heat up” and “hot”. The first hamam of the 
Ottomans was built in 1336 in Bursa by Orhan Bey. The first public Turkish 
bath was the Çemberlitaş Hamam in İstanbul in 1584 and soon the number 
increased rapidly (Bozok,2005).  

Hamams, besides their benefits for health have been places of social and 
cultural activities for centuries. They were tightly bound up with every day life. 
Every kind of people from different ranks of society could come freely to enjoy 
Turkish baths. For instance, the Hamam became such an important part in the 
lives of people that they celebrated the fortieth day of a new born baby. 
Mothers found the opportunity to search and inspect brides for their sons in the 
hamam, where all physical flaws or social faults could be recognised. The 
social lives of women were also changed with the occasions celebrated in the 
Hamam. Hamam visits before the weddings or after the birth of a child were 
historically important and remain so until this day. Several other important 
traditional events have been  Off-to-the-army, Mourning and Groom’s bathing. 
Over the centuries Hamam was transformed from places to wash into an 
indispensable part of daily social life. 

The tradition of the Turkish bath extends far back, to a time before Turks had 
reached Anatolia. When the Turks arrived in Anatolia, they brought with them 
one bathing tradition, and were confronted with another, that of Romans and 
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Byzantines, with certain local variants. The traditions merged, and with the 
addition of the Moslem concern for cleanliness and its concomitant respect for 
the uses of water, there arose an entirely new concept, that of the Turkish Bath. 
In time it became an institution, with its system of ineradicable customs 
(www.allaboutturkey.com) . 

Naturally, there was a range of equipment associated with a hamam visit, and 
until recently one might count from 15 to 20 articles in the bundle which a 
woman brought along with her. Let's see this bundles: 

The "pestemal" (pesh-te-mahl), a large towel fringed at both ends and wrapped 
around the torso, from below the armpits to about mid-thigh , as the woman 
made her way to the "kurna" or marble basin. The pestemal would be striped or 
checked, a colored mixture of silk and cotton, or pure cotton, or even pure silk. 

A pair of wooden clogs or patens, in Turkish "nalin", of which there were 
many varied types. Carved exquisitely, these patens kept the wearer's feet clear 
of the wet floor. They would be embellished in a number of ways, most often 
with mother-of-pearl, or even sheathed in tooled silver. They might have 
jingles, or a woven straw sheath, or be applied with felt or brass. 

The "tas", or bowl for pouring water over the body, was always of metal. 
Weather silver, gilt or tinned copper, or of brass, the tas always had grooved 
and inlaid ornamentation. 

One finds a soap case of metal, usually copper, with a handle on top like a 
handbag, and perforated at the bottom to allow water to run out. Not only soap 
goes into such a case, but also a coarse mitt for scouring down the skin, a 
webbing of date-palm or other fibers for lathering on the soap, and combs both 
fine and broad-toothed made of horn or ivory. 

The "kese" (keh-seh), that rough cloth mitt carried in the soap case, not only 
scoured the dirt out of the pores, but served to deliver a bracing massage. The 
soaping web, on the other hand, was specially woven out of hair or plant fibers. 

A small jewelry box is often included, and depending on the region will be of 
silver, copper or wood, sometimes covered with wicker, felt, velvet or silver. 
As she undresses in the hamam, the woman will remove her jewelry and place 
it in this box. 
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There are three towels for drying, one to go around the hair like a turban, one 
around the shoulders, and one around the waist. 

The hamam carpet would be laid on the floor, then another cloth spread over it. 
Indeed, the name of the latter, "yaygi", contains the Turkish root for 
Quotspread". The woman would sit on the mat so formed to undress, and it was 
here that the bundle itself would be placed. After each trip to the hamam the 
spread would be washed and dried, then folded away in the bundle until the 
next time. 

An inner bundle cloth was made of cambric, which can be repeatedly washed. 

The outer bundle on the other hand, heavily embroidered, might be velvet, 
woolen or silken weave. In any case, it is always showy, suitable for the uses to 
which it is put on feast days and other special occasions. 

The mirror was an indispensable item in the bundle, its frame and handle often 
of wood, but sometimes of silver or brass. 

There might be a bowl for henna, which the woman would fill on arriving at 
the hamam. Aside from the color it lends, henna is considered to strengthen the 
hair. Henna is an old tradition for young girls before their marriage day; called 
as Henna night. 

A very small container, made of tinned copper, was used to mash up an 
eyebrow darkener known as "rastik", especially popular with those of fair and 
auburn hair. 

There is another box, this one for "surme", for the lids.  

Attar of rose in a bottle, the bottle in turn kept in a wooden case, and inevitably 
found in the hamam bundle: No other perfume was considered proper for the 
newly washed body. 

Bride's Bath (Gelin Hamami) 

For the bride's visit to the hamam there was a distinctive costume for cold days, 
a vest and pair of loose trousers (the "shalvar") made of fine felt cloth. This gift 
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from the family of the groom would be worn going to and coming back home 
from the bath on that special day of the marriage. 

Another item of wear, again worn on the day of the bride's visit to the hamam, 
was a silken robe, open at the front and much like the Japanese kimono. The 
collar, the sleeves, and the front borders were all embroidered. In this ornate 
robe, the bride would sit on a kind of throne in the tepidarium of the bath, and 
the candles would be picked up by maidens and young women. The bride 
leading the way, the procession would march behind a woman beating a 
tambourine, around the hamam pool. Soon the voices of the maidens and 
young women would be heard in song as, candles in hand still burning, they 
did the circuit of the pool again and again. At some point the bridal veil would 
be produced to cover the bride's head, and then came the wishing, as unmarried 
girls tossed coins into the pool in hopes of getting the husband they desired. 
Even today these deeply rooted customs can be observed in the rituals of the 
Turkish bath. 

A head covering of sheer white muslin, its edges bordered with "oya" crochet 
work, also emerges from the bundle. A woman will have several of these to her 
name. They are tied over the hair before leaving the hamam, to take up any 
remaining moisture. 

In the towns, as opposed to the cities, there was a specially shaped carrier 
called a "kirdanlik" which word might perhaps be rendered "the grime-time 
bucket". Into it went soap, washcloths, clogs, and the pouring bowl, while the 
hamam bundle went on top. On reaching the bath this carrier would be used as 
a pail to work up sudsy water of bathing. This kirdanlik was also used in the 
men's bath. 

The Turkish bath was also, in its own way, a beautician's school where one 
learned and practiced care of the body and hair, the donning of make-up. And it 
was here that women, kept almost exclusively indoors, could best relax and 
enjoy the freedom of a day to themselves. 

The fame of The Turkish bath, then, resides in its bringing together many 
dimensions of the society's culture to create a new phenomenon. The hamam 
has long been an institution in Turkey, with a deep-going social character that 
is capable of shedding light on many aspects of Turkish life. 
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This first capital of the Ottoman Empire, Bursa, has been famous for centuries 
for the therapeutic qualities of its natural hot springs. One of the earliest 
recorded visitors who came to Bursa to enjoy the waters was Byzantine 
Empress Theodora. Today, the Ottoman baths, known as Eski Kaplica, 
continue to function as part of the Kervansaray Termal in the Cekirge district 
of Bursa. There the natural hot springs of Cekirge prompted the Ottomans to 
build a large complex of domed baths during the reign of Murat 1 (1359-
1389) on the site of an earlier Roman and Byzantine bath complex. The 
domed baths run by the Kervansaray Termal are an excellent example of early 
Ottoman architecture. 
http://www.ekoltravel.com/thermallifeinturkey/district.html 
 

The ancient city of Hierapolis was built on the site of the rich mineral waters of 
Pamukkale, where the steaming water has hollowed enormous circular basins 
in the earth as it flowed down the mountainside, coating the slopes in a smooth 
layer of dazzlingly white calcareous rock.  

Although traditional Turkish bath (hamam) still maintains its presence, there 
are numerous places combining the modern spa facilities with the hamam 
concept. This makes the spas in Turkey not only the places to go for relaxing 
and health purposes but also places to feel the traditions of hundreds of years.  
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SPA INDUSTRY IN TURKEY 
 

Asst.Prof. Yıldırım YILMAZ 

The use of bath spas for maintaining and improving health, treatment and 
rehabilitation is a continuing tradition in Europe, as well as in Asia, Africa and 
America, and steadily growing stronger as scientific knowledge accumulates. 
Bath spa procedures, far from the stress and tension that contemporary life 
brings, become the ideal choice not only for physical, bodily health, but also 
for mental and spiritual health (http://www.shsturkey.com/h_spa_tourism.php). 
  

Spas are institutions that are dedicated to the mental, physical and spiritual 
renewal and for the increase in the well being that are supported by various 
professional services. Recently, Spa’s have become centres where many 
therapies, care treatments, wellness, rest, renewal, relaxation and 
beautification. 

Some natural and traditional methods like exercises, massages, diets and 
nutrition are performed in many bath spa centres, along with thermal baths, 
mineral spring cures and steam baths, all applications peculiar to bath spas.  

According to results of Global Spa investigation of International Spa 
Association, more than 150 million people in the world go to spa centers. 32.3 
million people in America, 27.1 million in Thailand, 19.1 million in Japan. 
17.8 million in Italy and 11.5 million Germany go to spa centers regularly. 
Turkey wants to be an alternative destination through offering good value for 
money for the spa tourists.  
 
Turkey has an important place around the world in terms of the number of its 
spas. Italy, with its 300 spas, is the first in Europe, Germany, with its 260 spas, 
is the second, then comes Spain with its 128 spas, and then comes Switzerland, 
Austria and Turkey with more than 100 spas. 
   
One of the important reasons for the improvement of spa tourism in Turkey is 
that insurance companies in Europe, which are serving to millions of people, 
have declared that they are going to meet the expenses of the patients coming 
Turkey for spa cures. 

In contemporary Turkey, the hamam has paved the way for the modern spa - 
with spa and wellness holidays experiencing a boom due to a host of luxurious 
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new hotel spas and modern resorts having opened in recent years, reflecting the 
current global trends in spas and treatments. Many also continue Turkish 
tradition by incorporating modern versions of Turkish baths into the spas, some 
with new twists such as hamams for couples or special types of massages. 

Spa culture is deeply ingrained in Turkey’s national identity, reflecting its 
unique geography and history. The country is home to more than 1,300 natural 
thermal springs (ranking among the top two in the world), as well as the 
traditional Turkish hamam, an Ottoman institution that has been part of the 
country’s lifestyle for centuries - and is now becoming popularized across the 
globe (http://issuu.com/sm-publication/docs/newfocusmarch2010). Turkey’s 
medical, wellness and thermal spa tourism industries are expanding 
significantly, and its offerings uniquely bridge the ancient and super-modern: 
from new, 5-star luxury resorts, to nearly 500-year-old Turkish Baths. 

Thermal springs in Turkey. Turkey is one of the 7 countries in the world in 
terms of thermal source richness with almost 1300 thermal springs throughout 
Anatolia. The temperature of these hot springs varies between 20-110 degrees 
Celsius (68-230 Fahrenheit), and their flow is between 2-500 liters per second. 
Turkey is using only a small percentage of the country's potential in terms of 
mineral springs, but today the Ministry of Tourism and private investors are 
contributing more to Turkey’s map of spa tourism. 

With its potential the health tourism is the most important alternative tourism 
type of Turkey. Turkey is among seven countries in the world according to 
geothermal source richness and potential. Thermal waters are natural water and 
rich in sulphur radon and salt. Turkey has  

Anatolia (Minor Asia - Asian part of Turkey) which is located on a major 
geothermal belt and is considered to be among the top seven regions in the 
world for quality and quantity of hot thermal springs, and many thermal baths 
more than 15.000 sources, and around 190 high quality spa & thalasso centers, 
hotels and clinics. These world famous thermal centers, known to be good for 
treatment of various diseases due to high density minerals in their water, are 
located in Aegean and Marmara regions and easily reached from popular 
destinations like Istanbul, Antalya, Izmir, Pamukkale, Marmaris and Fethiye. 
Here are the some samples of Turkish thermal springs 
(http://www.allaboutturkey.com/spa.htm):  
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Ankara - Kizilcahamam (ph: 6.52-7.6): 

 It is located 86 km from Ankara at 975 meters above sea level. The water (37-
47 C) contains sodium, calcium magnesium, bicarbonate and chlorine. It's good 
for drinking and bathing benefiting the treatment of rheumatism, neuralgia, 
gynecologic and digestive disorders. 

Afyon - Hudayi (ph: 6.64-6.84):  

It's a small treatment center 66 km from Afyon, 7 km southwest of Sandikli. 
The water (75-80 C, radioactive) contains sulphur, hydro carbonate, sodium, 
calcium, carbon-dioxide, bromide and fluoride, and are good for drinking and 
bathing and benefit rheumatic, skin, gynecologic, and digestive complaints. 

Afyon - Orucoglu (ph: 6.4):  

Orucoglu Thermal Center, next to a modern 428-bed complex, is 14 km from 
Afyon. The temperature of the spring water is 49 C and it's rich in carbon 
dioxide, sodium bicarbonate, sodium chloride, bromide and fluoride. The water 
has beneficial effects on arthritis, sciatica, disc hernia, neuritis, neuralgia, 
lumbago, osteoarthritis, and is also beneficial after orthopedic surgery and 
various other surgical treatments, such as post-operative therapy. Patients with 
skin ailments like psoriasis, eating problems, stomach, intestine and gall 
bladder, kidney, urinary tract and gynecologic disorders, and muscle and nerve 
fatigue also benefit from it. The composition is good for balancing the iron 
ratio, and has rehabilitation value in the treatment of hemiplegia. 

Afyon – Gazligol :  

It's 22 km from Afyon on the road to Eskisehir. The water (40-71 C) benefits 
rheumatism, cardio vascular problems, digestive and intestinal complaints, 
kidney diseases, urinary tract, liver problems, metabolism disorders, orthopedic 
and skin problems. 

Balikesir - Gonen (ph: 7.36): 

Situated to the north of Balikesir, it has a treatment center with 381 beds. 
Thermal waters (52 C) contain sulphur, chloride, sodium, hydro carbonate and 
carbon dioxide. Suitable for both drinking and bathing cures, the waters are 
beneficial for dermatologic, liver, rheumatic, urinary and nervous complaints. 
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Bingol – Kos:  

The Kos hot springs are located 20 km from Bingol on the Karliova road. The 
facilities include a hotel, several motels and guest houses, outdoor and indoor 
pools, restaurants, tea gardens, and a parking lot. Both locals and foreigners 
come here for healthy relaxation with peace in mind. 

Bolu - Karacasu (ph: 5.82-6.32):  

It is located 4 km south of Bolu on the Ankara - Istanbul highway, with a 250 
bed capacity center. The water (44 C) contains calcium, magnesium, sulphur, 
bicarbonate, and benefit the cures of rheumatism, neuralgia, sciatica and 
gynecologic, liver and kidney diseases. 

Bursa - Cekirge (ph: 6.6-7.2): 

Most of the thermal springs, in both modern and historical settings, are in the 
Cekirge district of Bursa. The waters (47-78 C) contain bicarbonate, sulphur, 
sodium, calcium and magnesium. It's suitable for drinking and bathing cures, 
and are beneficial for rheumatic, gynecologic and dermatologic diseases, post-
operational problems and for the metabolism. A wide range of 
accommodations in tourist to deluxe-class hotels are available, as is medical 
supervision. 

Bursa - Oylat (ph: 3.04-7.26): 

Approximately 27 km south of Bursa in Inegol district, the water is very warm; 
the steam bath is heated to 40 C and the spring waters to 10 C. The water 
contains sulphur, bicarbonate, calcium, hydrogen ions and iron. With diuretic 
properties, the drinking and bath cures have a relaxing and sedative effect. 
There are a couple of hotels and motels near the center. 

Canakkale - Kestanbol (ph: 5.92-6.94): 

It's located 15 km into Ezine district south of Canakkale 2 km from the Sea of 
Marmara The waters of the various springs range between 21 C and 67 C, 
containing chloride, sodium, iron carbon- dioxide and calcium. Beneficial bath 
cures, mud-bath cures, steam and geyser cures are available at the thermal 
springs. 
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Denizli - Pamukkale and Karahayit (ph: 5.98-6.26): 

It's located 20 km north of Denizli with over 500 bed total capacity hotels and 
motels. Thermal waters (42-56 C, radioactive) contain hydro carbonate, 
sulphur, calcium, carbon dioxide and iron, and are suitable for drinking and 
bathing helping heart and circulatory complaints as well as digestive, gall 
bladder, rheumatic and kidney diseases. Pamukkale is also a popular tourist 
destination in the Aegean region. The ancient city of Hierapolis was built on 
the site of the rich mineral waters of Pamukkale, where the steaming water has 
hollowed enormous circular basins in the earth as it flowed down the 
mountainside, coating the slopes in a smooth layer of dazzlingly white 
calcareous rock. 

Eskisehir – Hamamyolu: 

Most of the thermal springs are near Hamamyolu Street in the center of 
Eskisehir. The waters (38-45 C) contain bicarbonate, sodium, and calcium and 
are suitable for both drinking and bathing cures of rheumatism, neuralgia, post-
operational problems, digestive problems, kidney stones and gynecologic 
complaints, and for the metabolism. 

Eskisehir - Sakar (ph: 7.6): 

33 km north of Eskisehir near the town of Saricakaya. The water (35 C) 
contains sodium, magnesium and bicarbonate, benefiting skin problems, 
complaints of sciatica, rheumatism and kidney stones. 

Izmir - Balcova (ph: 6.4): 

Located 10 km west of Izmir in Balcova district with a 400 bed capacity and 
the largest indoor thermal pool in Turkey. A treatment center built nearby is 
very popular amongst Scandinavian tourists especially. The water (62 C) is 
suitable for drinking and bathing, benefiting sciatica, rheumatic diseases, 
gynecologic, orthopedic and nervous disorders, plus intestinal and urinary 
problems. 

Izmir - Cesme (ph: 6.58): 

They are located at the bay of Ilica and Sifne, 7 km east of Cesme (75 km west 
of Izmir) which has accommodation in every category and class with a total of 
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2,000 beds. The waters (42-55 C) contain chloride, sodium, magnesium, 
fluoride, and are suitable for drinking and bathing cures, benefiting 
dermatologic, gynecologic and urinary complaints as well as metabolic 
disorders. 

Konya - Ilgin (ph: 7.0): 

It's situated 88 km northwest of Konya with basic accommodations available 
but with an excellent treatment center. The water (42 C, radioactive) contains 
hydro carbonate, calcium, sodium and carbon dioxide, and are beneficial for 
rheumatic, dermatologic, gynecologic, urinary, circulatory and heart diseases, 
and also for glandular and digestive complaints. 

Kutahya - Harlek (Ilicakoy): 

It's located 27 km from Kutahya. The water (25-43 C) contains bicarbonate, 
sulphur, calcium and magnesium. The drinking and bath waters are beneficial 
for sufferers of rheumatism, hepatitis, bladder, skin and metabolic disorders. 

Mugla - Sultaniye (ph: 6.68-6.74.) 

It's located in Koycegiz district of Mugla, at Sultaniye village. The water (32-
42 C) contains chloride, sodium, hydrogen sulfide and bromide. Both the 
drinking and the bath waters have a relaxing and beneficial effect on sufferers 
of rheumatism, skin and blood disorders, heart ailments, bronchitis, nervous 
complaints, kidney and urinary complaints, metabolic disorders, and for elderly 
patients and convalescents. 

Sivas - Balikli (Yilanli) Cermik (ph: 7.3): 

This interesting and unique spa is situated 17 km northeast of Kangal in the 
province of Sivas. The water (36 C) contains bicarbonate, calcium and 
magnesium. The uniqueness of the baths comes from the fact that there are 
many small fish (2-10 cm long) in the water that play an important part in the 
cure of psoriasis. The waters are also beneficial for rheumatism, skin diseases, 
arterial sclerosis and gynecologic complaints. There are motels, restaurants and 
camping facilities as well as shop for provisions. 
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Yalova (ph: 6.88-7.48): 

These thermal springs are situated 11 km southwest of Yalova with a capacity 
of about 800 beds between hotels and guest houses. The waters (57-60 C) 
contain sulphur, sodium and calcium, and are suitable for drinking and bathing 
cures beneficial for rheumatic, gynecologic, urinary and nervous complaints 
and controlling cholesterol and lipid levels. 

No doubt, the residents of the ancient Lycian city of Caunos bathed in the 
mineral-rich mud of nearby  

But while touring through Turkey’s Central Anatolian Region there is one 
thermal spa well worth mentioning here, a spa of such an extraordinary 
character that it is unique in the world. It is visited by people from everywhere 
who are searching for cures. This healing spa is called “Kangal Hot Springs 
with Fish” and it is only 13 km from the town of Kangal in the province of 
Sivas. The beneficial waters contain myriad small fish (2-10 cm long), which 
play a vital part in curing various skin diseases. Thermal spas in the Black Sea 
region include Sarnsunladik and Rize-Ayder. Another thermal complex, known 
for maintaining international standards in its thermal therapy center is located 
in Yoncali near Kutahya. 

Although some of these particular spas are not luxurious, the main advantage is 
being able to enjoy their therapeutic benefits in natural surroundings. Take a 
lesson from the ancients and treat yourself to a natural health cure during your 
visit to Turkey. 

At the last count there was over 1,000 thermal springs in Turkey, offering their 
therapeutic qualities to the Roman civilizations which inhabited western 
Anatolia region and providing bags of untapped tourism potential to today's 
government. The natural resource that the thermal springs in Turkey provide is 
valuable to the country. 

With aforementioned destinations merely a sample of the huge number of spas 
and thermal springs in Turkey, it is not surprising that the government has 
planned a huge campaign in thermal tourism. 

The Thermal Tourism Cities Project (TTCP) was launched by the ministry of 
culture and tourism in 2009, with the aim of making Turkey the top destination 
in the world for thermal tourism by 2023. Estimates from the Turkish 
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Geothermal Association forecast that the campaign could lead to £8 billion-
worth of revenue. The organization names Turkey as the country with the most 
thermal resources in Europe and the seventh-most in the world. 

If the government is to meet their ambitious target, they must attract more than 
the current rate of 500,000 'thermal tourists' a year. And, with a $100 million 
budget at their disposal, expect the number of spas and thermal springs in 
Turkey to rocket in the next few years. Turkey is a huge country and has no 
shortage of space. Couple this with the rich resources it is able to draw on and 
it would not be surprising if thermal tourism begins to shape the face of 
Turkish tourism in the future. 

There is an important interest to Turkey from European countries especially 
from Northern Europe for the health purposes because the high value that 
Turkey offers for such visitors. The ministry of tourism aims to increase 
varieties of Turkish tourism and health tourism play important role for this 
strategy. In medium term it is aimed to complete thermal tourism centers and 
to reach 1 million bed amounts. The project consists of developing health and 
thermal tourism areas and integrating health tourism with other types such as 
golf, nature tourism, and water sports. Four areas were formed within respect 
to this project. These are South Marmara Thermal Tourism Area and Frigya 
Thermal Tourism Area, South Aegean Thermal Area and Central Anatolian 
Thermal Area. 

Turkish Baths. Turkey is famous for its traditional baths or hamams and a visit 
to one is a relaxing and invigorating experience not to be missed during a stay 
in Turkey. There are over 57 still operating in Istanbul alone, including the 
traditional Çemberlitaş and Cağaloğlu Baths in Sultanahmet, where you can 
enjoy the ancient rituals of steam-bathing, exfoliation and massage.  
 
Besides its ancient mystical appeal, Hamam-goers cite countless health 
benefits, including improved circulation and respiration, intense relaxation, 
weight loss, clear skin, expulsion of toxins and relief of muscle pain and 
hangovers. 
 
Istanbul has many beautiful old hamams surviving from Ottoman times, some 
of which cater mostly to tourists, which means visitors can expect English-
speaking attendants -which is also the case in resorts around the country. But 
even small towns tend to have their own hamams, and some may want to try 
these out as they tend to have a more traditional atmosphere. Hamams either 
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have separate men's and women's sections or different times or days reserved 
for men and women. 

Turkey is a very rich country in terms of spa industry. One can find many 
alternatives, as mentioned above, from a traditional 500 years Turkish Bath 
(Hamam) or a therapeutic thermal spring to a luxury spa destination or day spa.   
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SPA INDUSTRY IN TOURISM STRUCTURE IN TURKEY 
 

Asst. Prof. Yıldırım YILMAZ 
 
The changes in tourism tendencies in Turkey and investments in different 
fields of tourism, different preferences of tourists have enabled differentiation 
of products within alternative tourism. 
 
Ministry of Culture and Tourism prepared Tourism strategy of Turkey 2023 
and in this report there exists three main objectives: To ensure sustainable 
development of tourism, to diversify tourism facilities and spread these 
facilities over larger regions, and lastly to be at one of the top five tourism 
destinations of the world in 2023. 
 
 In this respect, spa, medical spa and health tourism concepts are defined as the 
main source for diversifying the Turkey’s tourism products. Thermal tourism is 
handled separately because its traditional roots in the daily life of Turks.  
 
Spa tourism in Turkey has been progressing rapidly and it has a promising 
place in tourism sector of Turkey. The average overnight stay of foreign 
tourists visiting Turkey is 4-5 days by leaving a 650-700 Euro income; whereas 
the tourists for spa cures in Turkey stay 10 days average and they leave 1400-
1500 Euros. But this amount of income is lower than the amount the spa 
centers deserve.  
 
 
Thermal Tourism. Thermal tourism is usage of thermal waters for human 
health and recreation. Modern and qualified thermal tourism facilities gathers 
thermal hotel, cure center and cure parks by combining the treatment, therapy, 
recreation, relaxation and entertainment.  
 
Here are the some facts and figures about the Turkish Thermal Tourism: 
 

• There are approximately 1300 geothermal resources flow rates are 
between 2 and 500 litre/second in Turkey. 

 
• Turkey is in initial seven countries in the World for potential of 

thermal resources. 
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• Turkey is the third country with 240 thermal spring in Europe for 
usage of thermal spring after Italy(300) and Germany(260) 

 
• 34 of those thermal spring are announced as Tourism Center, one of 

them is Culture and Tourism Conservation and Development Region 
  
Advantages of thermal tourism for Turkey are: 

 Tourism during 12 months.  
 High employment rate  
 Investment and operating profits(cure implementation) 
 High inner-tourism demand rate 
 Old population in Europe 
 Potential of Turki Republics and Middle East Countries 
 Regional development 

 
Ministry recently approved 44 Land Use Plans of thermal cultural and tourism 
preservation and development regions and tourism centers. Short term target of 
thermal tourism is to reach 50.000 beds while it is aimed 200.000 and 500.000 
beds for middle and long term simultaneously.  
 
Turkish bath (Hamam). Turkish bath consists of various interesting motives 
and original elements with respect to culture, architecture and art. As the first 
stage of tourism marketing mix, the concept of touristic product is the 
combination of various services like accommodation, food and beverage and 
entertainment. Turkish bath has been both a part of this mix and also it has 
been a product itself. The parts that constitute the touristic product can be 
gathered generally under three headings. These are: 

1. Attraction 
2. Tourism service businesses facilities 
3. Accessibility  

 
Turkish bath has been served as a product in thermal resorts, health and beauty 
centers and other hotels and resorts. Thus, health and wellness tourism 
featuring Turkish bath in its promotions helps to diminish the seasonality 
problem. Turkey has been one of the leading countries in terms of natural 
resources. Recently as a result of both domestic and foreign investments made 
in this tourism field in Turkey the number of tourists visiting for health 
purposes have dramatically increased.  Out of 400 spa and wellness 
establishments 220 are 5 star hotels which are on the seashore. 
 



 88 

Thermal resorts in Turkey are marketed under the health and wellness tourism. 
For spa tourism about 300.000 foreign tourists come to Turkey every year and 
it is estimated to reach about 1.000.000 in a couple of years.  
 
When we compare these numbers with the total tourists of above 20 million 
who visits Turkey in a year, it seems they are very small numbers. On the other 
hand, as it was mentioned before, the average revenue gained from a one spa 
tourist is double or triple than a regular tourist. That is why it can be 
understandable for Turkey to try to benefit from the high potential of rich water 
based resources for spa industry.  
 
Spa Tourism has been an important part of medical treatment in Central and 
Eastern Europe for a very long time. Lately the trend has been adopted and 
reinvented in luxury hotels and specialized Spa Hotels and resorts offering a 
range of options from Turkish hamams to relaxing Thalassotherapy treatments. 
A number of Spa Associations actively promote and work on developing the 
industry further by focusing on spa specialism such as eco-friendly spas, 
luxury spas, romantic spas, pampering spas, stress management and maternity 
options. 
 
Turkey having a strong hamam culture and having a rich source of thermal 
springs is prone to spa tourism. Spa industry in Turkey has been developing 
with a growing percent in the market share as a touristic product. Spas in the 
hotels are also designed as high value touristic product to satisfy the needs and 
wants of tourists.  
 
Spa centers in hotels and resorts. There are nearly 300 Modern spa facilities 
in hotels and resorts especially in Mediterranean and Aegean regions and 
Istanbul. These places offer various spa treatments with a reasonable price. 
 
Here are the some samples of spas in hotels and resorts: 
Adam & Eve Hotel, Antalya: Eden Spa provides service to its customers ; 
within a private space of 5500 m2 equipped  with technology,  accompanied  
with your individual trainers, with 500 m2 fitness center, 65 m. long swimming 
pool together with Jacuzzi  and hydrotherapy spaces,  265 m2  Turkish Baths 
beyond standards, 2  saunas for private use, aroma inhalation cabinet, vapor 
room and Finn and Russian  origin saunas. Eden Spa adds Ottoman culture and 
modern way of understanding into traditional Turkish Bath concept 
(http://www.adamevehotels.com/luxury_hotel_spa/edenspa/en/es_spaSuiteKon
for.aeh). 
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Rixos Premium Hotel, Antalya: Rixos Royal Spa’s services are delivered 
using equipment based on cutting-edge technology to support slimming, 
cellulite and skin care issues and include balneo therapy, jet showers, affusion 
hydropool, thalasso pool (heated sea water), aromatherapy, sauna, hammam, 
algae and mud complex treatment, skin, body and eye care, scented steam 
cabinet, Cleopatra milk bath, VIP rooms, classic massage, Thai massage, 
chocolate massage, Bali massage, Havai massage, China massage and solarium 
room experience (http://www.rixosroyalspa.com/masaj.aspx). 
 
Mardan Palace Hotel, Antalya: Popular treatments include the Dark 
Chocolate Massage, which uses chocolate with an 85% cocoa quotient. This 
divine treatment is guaranteed to leave you calmed and rebalanced. 
Alternatively, the Orient Thali’sens is a total detoxifying package that uses 
traditional eastern techniques to eliminate toxins and beautify the body 
(http://www.mardanpalace.com/#/en/mardan-spa). 
 
Çırağan Palace Kempinski, İstanbul: There are various therapeutic massages 
including classical massage, sport massage, foot reflex massage and manual 
lymph drainage. In addition, Asian spell, mandara, reflexology, manicure, 
pedicure or a cosmetic treatment are other in –room and out door services 
(http://www.kempinski.com/tr/istanbul/Spa%20and%20Wellness/Sayfalar/Spa
AndWellness.aspx).  
 
Swissotel Grand Efes, İzmir: The first spa in Turkey to be honored as a 
world member of the ‘Leading Spas of the World’, Amrita Spa & Wellness 
offers recreation and relaxation through luxurious Eastern and Western 
therapies. Spread over a 5,500 square meter area, facilities include: 
14luxurious treatment rooms. Wellness Suite of 60 square meters Indoor & 
Outdoor Pool Gym  Ice Room Steam Baths & Turkish Baths Outdoor tennis 
court  Tennis training field Bathing Rituals include; Turkish Hamam, 
Oriental Experience, Nourishing, Marine, Vineyard Experience 
(http://www.swissotel.com/EN/Destinations/Turkey/Swissotel+Grand+Efes/
HOTEL+HOME/Gallery/Wellness/Amrita+Spa+Wellness.htm). 
 
The spas in the hotels and resorts are generally managed by spa expert 
companies. The spa industry, at all, can be assumed a new industry in tourism 
structure of Turkey. On the other hand it is a very rapidly growing industry. 
Almost every new hotel investments has places for spa and wellness activities. 
The economic benefits realized by the investors lead this growth but the need 
for qualified staff, on the contrary,  could be a problem to be solved in a couple 
of years.   
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TRENDS IN SPA TOURISM 
 

Asst.Prof. Yıldırım YILMAZ 
 

International Spa Association defines spa as ‘entities devoted to enhancing 
overall well-being through a variety of professional services that encourage the 
renewal of mind, body and spirit’ (ISPA, 2006). A SPA, “Health via water”, is 
no more just the water based entities but  with many facilities it offers different 
services. A recent survey (Chen et.al., 2008) illustrates that main motivations 
for a spa related travel are relaxation, pursing multiple activities, recreation and 
experiencing the nature.  
 
Spas are emphasizing the benefits of the treatments, increasingly promoting 
health and wellness as opposed to just pampering. For example, many people 
dealing with sleep disorders and increasing number of spas are offering 
assistance for this problem. 
 
There are numerous trends in spa industry. One of the trends is to combine the 
physical well-being and mental well-being. Especially within a day spa 
concept, the integration of these two elements into the services give great 
chance to people who for instance demand a morning massage and an 
afternoon mammography or prostate exam in the same breath. These centers, 
called medical spasi or medi-spas, are growing fast in the spa industry and 
offer a number of services typically found solely in a dermatologist or plastic 
surgeon’s Office and Selerotheraphy and others.  
 
These centers are emerging especially in U.S. where the people demand high 
quality treatment after surgery. A plastic surgeon, Stephanie Cohen M.D. says 
that “Plastic surgery patients often respect the advice of their surgeons on other 
types of cosmetic procedures as well. So  I would surely recommend massage 
and hydrotherapy to one of my Liposuction patients to facilitate their 
recovery.” (Medical Spas, Feb 2010).  
 
There are about 500 medical spas in the U.S., with estimated annual revenues 
of $450 million and an annual growth rate of 11% to 14%,  according to the 
International Medical Spa Association (www.medicalspaassociation.org). Medi 
spas that provide personal consultation with specialists in many medical 
modalities, dermatology and acupuncture are changing the way that classic 
spas doing business. “A spa is where you can have it all, from a joyful, healing 
experience to a journey of discovery which can change the course of your life 
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for the better” says Dr.Cosgrove from Wellmax Center at the La Quinta Golf 
and Spa Resort in La Quinta (Spa Management, 2010).  
 
Spas no longer are oriented only to upscale hotels and are increasingly 
penetrating the mid-market. In Hawaii there are hundreds of resort spas, some 
with up to 40 treatment rooms. Hawaii Wellness Tourism Association 
(www.hwta.net),  focuses tourism that enhances balance and harmony 
mentally, emotionally, physically, and spiritually. Tourist activities are 
centered around the spa environment.  
 
Like the resorts and hotels, spas are stepping up efforts to diminish their 
environmental footprint. According to Michael Stusser, president of the Green 
Spa Network (www.greenspanetwork.org) , people recognize the connection 
between personal well-being and planetary well-being. Many changes are so 
subtle guests may not notice: non-toxic cleaning solutions, low-flow toilets, 
compostable corn-based cups. But there are also visible shifts, such as interiors 
of salvaged woods and sustainable cork and bamboo, and all-natural products 
in treatment rooms (The 2010 Leisure Market Research Handbook). 
 
New treatments for stress reduction and weight management are incorporated 
with traditional water-based therapies. In a spa center, skincare can adjoin a 
medical clinic where internal medicine specialists treat the whole person.  
 
The transformation of spas is driven especially as a consequence of demand of 
aging baby-boomers for treatments and products that address their lifestyle. In 
North America, spas position themselves as more than pampering facilities for 
the wealthy. In Europe, the change is also occurring as the spas are being 
recognized as more than treatment centers for the elderly and ill.  
 
Burt and Lechtman who are the writers of  the book of“100 Best Spas of the 
World” indicate some trends for spa industry  (Spa Management, January 
2010): 

• Outdoor adventures, from hiking to skiing add an all seasons 
dimension to indoor programs, 

• One-stop, all-inclusive spas where you can get holistic treatments as 
well as take-home advice and products, 

• Integrative and complementary medical specialists joining forces with 
mainstream medical clinics and hospitals, especially in physical 
rehabilitation and post-operative recuperation, 
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• Teenagers and children as young as eight getting their facial and 
pedicure, plus learning that fitness can be fun. 

 
Spa designers are creating environment where one can feel comfortable, safe 
and well-cared for.  Natural elements of water and light, wood and stone are 
used to create spaces that inspire a surge energy or in another spa, inspirations 
from Zen Buddhism to feng shui as well as astrology can be seen.  
 
Eating healthy food is another aspect of the spa experience which is getting a 
new look. People demand healthy cuisine on restaurant menus. The old image 
of spa cuisine is changing to create foods that look as good as it tastes.  
 
Fitness and exercise, whether aerobics, walking, or jogging, on a treadmill or 
mountain trail are basics of a wellness program. Each workout at a spa gives 
the one new perspective on the personal progress. There may be new 
equipment with lots of bells and whistles to try. 
 
There is no one mass market for spas. There are sub-markets which cater to 
older and younger clientele so it is not wise to generalize the spas. While baby 
boomers, with greater incomes and more flexible hours, desire to use their free 
time to improve their quality of life, their daughters and sons have been 
introduced to spas and they have also higher expectations and demand.  Spas 
are supposed to address some of their clients more diverse interests and needs 
through programs ranging from nutrition, wellness, exercise, and stress 
reduction to massage related techniques, as well as health issues. 
 
The spa services are increasingly becoming therapeutic. One can request 
massage in conjunction with other treatments, such as Alexander technique or 
Reike therapy to enhance long term treatment benefits. The spa customers can 
choose from oxygen facials and crystal cleansing among many other treatments 
and expect physical as well as “feel good” results.  
 
Another shift in consumers’ interests, according to Judith Stanton who is 
founder and principal of New York City-based Stanton Healthcare Group, is 
the increased desire to incorporate healthier rituals into their lives after they 
leave the spas (Medi Spas, February 2010). While spas have emphasized take 
home value for several years, they are increasing their offering of classes that 
allow customers to continue progressing beyond their spa stays. Classes in 
yoga, Pilate, Tai Chi, and Chi Gong are some examples which are introduced 
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to costumers at the spa. These are extended gains perceived as additional value 
to the spa experience.  
 
 A growing need for geriatricians to address longevity issues, as well as 
specialties such as sport medicine, adult orthopedics, physiatry, and cosmetic 
dermatology is also discussed by the experts.  
 
Spa centers are becoming more relevant to today’s travelers. More people go to 
spas to improve their looks and well-being. In addition, spas are getting 
popular for business and incentive tourism travelers. Integrating business with 
spa pleasure motivates the employees.  
 
Combining the traditional spas, like Turkish bath (Hamam) with the modern 
spas is another trend which will offer a holistic mind/body/spirit experiences. 
Treatments will include cultural and social activities in addition to spa 
treatments. Hamam has unique concept with traditional treatments and its 
special structure.  
 
Through industry research ISPA has pinpointed some spa trends 
(www.internationalspaassociation.com): 
 
Social Media – Now, it’s easier than ever for spas to offer up-to-the-minute 
deals by tweeting or posting a message through social internet sites like 
Facebook. Cancellations are no longer a problem when you can re-book an 
appointment instantly. In fact, Ad-Ology research shows that 57 percent of 18 
to 24 year olds and 48.5 percent of 25 to 34 year olds say social media 
influenced their choice of a hair salon or day spa.  
 
Customer Service – Consumers are more aware of every penny spent, and 
with that comes higher expectations on the level of service they receive. Spas 
are responding by providing exceptional service and making each visit a 
customized experience for the guest. In fact, 87 percent of ISPA member spas 
are utilizing customer feedback mechanisms to ensure they’re exceeding 
consumers’ needs. And, 48 percent of ISPA member spas have implemented 
customer loyalty programs, allowing them to offer discounts or rewards while 
incentivizing frequent visits to the spa.  
 
Spa Sampling Menu – Just like ordering tapas at a Spanish restaurant, now 
you can order up a sampling of spa treatments to try out. These mini services at 
lower price points are popular ways to get a taste of treatments offered at many 
spas. With 46 percent of ISPA member spas seeing an increase in shorter (30 
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minutes or less) treatment bookings, and 86 percent offering shorter treatments, 
it’s the perfect recipe for consumers seeking small treats to help lift their 
spirits.  
 
Preventive Care – According to the World Health Organization, by 2020 the 
top five diseases will all have the underlying contributing factor of stress. Spa 
treatments like massage, acupuncture and meditation have been proven to aid 
in stress reduction and recovery time for pre and post-op patients.  
 
Spa Partnerships – Spas are becoming more accessible through partnerships 
with established franchises, hotels and local businesses. Recent pairings like 
Murad Inc. and Massage Envy will allow consumers to enjoy the benefits of a 
total spa experience for an affordable price. Forty-six percent of ISPA day spa 
members partner with local businesses to incorporate spa into their workplace. 
Popular partnerships include: developing wellness programs at local hospitals, 
accommodating guests at local hotels without spa facilities and service 
discount trades between spas and local business employees.  
 
Cell Phone Applications – There’s definitely an app for that! Spa-ing is easier 
than ever with the convenience of doing it from your cell phone. The Four 
Seasons’ app allows you to browse spa services and check room availability 
for your next stay. The Hot Springs and Spa Finder – California app will guide 
you to road-side soaks, spiritual retreats and commercial spas. Plan a spa 
vacation from anywhere with Tripology’s app. The Find a Spa app detects your 
location and displays search results for spas in your proximity.  
 
Giving Back – Spas are offering promotions and free services to people who 
serve the community such as teachers, hospice workers and military personnel. 
Some spas are teaming up with local hospitals and providing wellness 
education to help educate consumers on the spa lifestyle. Community outreach 
is a great way to generate business and show how easy it is to incorporate spa 
into your life.  
 
The Millennials Take Over – This group now outnumbers the baby boomers, 
and they are flocking to the spa. They grew up in a culture where taking care of 
themselves, learning proper grooming techniques and leading a healthy 
lifestyle were not options, but the norm. Born during the exercise craze of the 
1980s, they were the first generation to watch as their parents began turning to 
spas through the 1990s, when spas experienced significant growth. Spas are 
reaching Millennials through social media outlets and they are reaping the 
benefits.  
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Simplified Spa Menus – Everyone is cutting back and spa menus are no 
exception. You’ll notice fewer treatment options because spas are focusing on 
the core of their business – results-oriented treatments. No-frills treatments that 
offer a return on investment are what the consumer is demanding. The No. 1 
spa treatment that people seek out world wide is massage because of its healing 
and stress-reducing benefits. And, the No. 1 reason people go to the spa is to 
relieve/reduce stress and relax.  
 
Beauty Rest – The spa makes rest a priority by offering treatments targeted to 
get you some shut eye. You can actually book time to sleep at the spa or stay 
after a treatment to nap when you’re feeling relaxed.  
 
Spas are emphasizing the benefits of the treatments, increasingly promoting 
health and wellness as opposed to just pampering. The future for spas has no 
boundaries. They will offer many services for growing mental and physical 
benefits for consumers.  
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NEW TRENDS IN SPA TOURISM AND THEIR INFLUENCE  
ON SPAS 

 
Asst.Prof. Yıldırım YILMAZ 

 
The shift in customers’ interests from pampering to demanding essential 
treatments is seen in the industry. Spas are no longer solely frequented for self-
indulgence but to enjoy living healthier lives that help them feel good mentally, 
emotionally and physically. Spas are expected to provide services than enhance 
customers’ desire for living long and healthier (Stanton, 2010). Combining the 
mind and body begins with the atmosphere of the spa itself and spas need to 
create and environment of serenity. People want to reduce their stress level and 
the spas can provide this by creating a place of serenity through the overall 
décor, color scheme, comfort, light, and low noise level.  
 
The most important thing a spa can do to be prepared for the future is 
researching its client’s needs and interests to determine the best way of 
providing for their both mental and physical benefits. 
 
The changes realized in the spa tourism signal an important direction for 
creating new products, marketing and managing the spas. Traditionally, spas 
have been offering clients beauty consultation and stress reduction through 
massage, wraps, facials, wellness education, fitness, spiritual training, nutrition 
consultations, and personal nurturing from the staff. Some spas have begun to 
offer preventive and alternative physicians and providers trained in those areas 
and this segment might be the fastest growing segment. It can therefore be 
estimated that focusing on preventive medicine and alternative health services 
that blend eastern and western healing approaches will be more of a need. 
These spas will offer alternative treatments including nutrition, biofeedback, 
and acupuncture. As to some writers and experts, alternative/complementary 
physicians tend to be humanistic, empathetic, compassionate, and possess 
excellent listening skills. They also have time to sit and listen. A center’s 
program would emphasize modifications in stress, nutrition and exercise once a 
medical problem is diagnosed.   
 
Consumers demand for alternative medical care and herbal and homeopathic 
remedies and the spa providers are to broaden the range of accepted treatment 
methods. Many spas have begun to offer holistically inspired individual 
sessions and workshops with a clear emphasis on prevention; for instance, 
cardio-fitness evaluations, blood work, nutrition and vitamin supplement 
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counselling. Since educated spa consumers are looking for preventive and 
alternative medicine therapies beyond traditional spa services, such dramatic 
changes in spa industry are supposed to be seen widely all over the world.  
 
As the spa clients are getting more educated, well-traveled, and wealthier, spas 
are obliged to be able to satisfy the high expectations of these clients, to cater 
their diverse interests and to provide a wide understanding of treatment variety.  
 
Thus, another major trend in spa industry is about personal treatment. People 
demand in-depth programs which meet their individual need and wants about 
their health issues. They are trying to deal with multiple stresses and issues in 
their lives and they want trained staff to guide them properly. The personalized 
services to the customers need the staff who have capable of doing this.  
 
Treatments and products have become more and more sophisticated so the staff 
training and licensing is becoming essential for massage therapists, 
aestheticians and beauticians. Many product lines implement their own training 
classes to teach proper use in order for clients to benefit the most and to avoid 
mistakes that could lead to the opposite of what they hope to achieve. 
Therefore, hiring and educating the staff in accordance to the personal 
treatments in the spa centres becoming a vital consideration. 
 
In addition to this, gourmet spa cuisine has become a household word. Guests 
actually eat to loose weight. And good spa chefs can take their pick of where to 
work.  
 
Spa goers will like to try different offerings because of the vast number of new 
services to be chosen. If they are not happy with the selection or quality of 
services, they will most probably go somewhere else. Spas should understand 
the particular interest and needs to ensure the clients to be loyal. It is therefore 
vital to welcome them with experienced, knowledgeable staff and appropriate 
services. 
 
Also, experiencing nature is one of the key motives for visiting a resort hotel. 
As the resort based spas broadens its accessibility to nature and improve the 
service infrastructure within the natural environment, it could help gain a 
competitive advantage (Cehen, et.al., 2008). The customers motivated to spa 
and wellness facilities are seeking an environment that relaxes their body, mind 
and spirit while they are able to engage various programs and access to the 
nature. Beyond the need for body pampering, pursing other leisure activities 
seems to be necessary for spa customers.  
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The new trends of spa industry lead the destinations integrate the spa and 
wellness features with the tourism distribution channels so that tourists and 
tourism intermediaries are provided right and on time information and booking 
facilities.  
 
International spa tours are to be replaced with international spa treatment 
where travelers experience a variety of spa within the same destination rather 
that seeking specific treatments from specific facilities. Increasing demand for 
spas can lead dramatic increase in the numbers of hotels with spas. 
 
All in all, the spa industry is starting to regulate itself. “Associations of various 
sorts are being formed in the fields of fitness, nutrition, skin care, 
aromatherapy and more. Speciality magazines, symposia and show cases are 
being organized and major universities are starting to offer courses in these 
many facets of what is becoming to be known as the spa industry” says 
Hannalore Leavy, President of Club Spa (Spa Management, January 2010). 
These and many other efforts are important to constitute a spa structure with 
standards and professionalism.   
 
SUPPLY MODALITIES 
 
Destinations can develop many kinds of spa and wellness modalities and 
experiences. Some of them are listed below with a statement of the destination 
resources needed for each (Sheldon and Park, 2008): 
 
Complementary Treatments. These treatments involve alternative or 
complementary healing modalities such as acupuncture, chiropractic, 
kinesiology, naturopathy, traditional Chinese medicine, Ayurveda, and 
intuitive healing sessions.  
 
Indigenous Cultures. Many indigenous cultures and their spiritual and healing 
qualities, and wellness experiences aimed at promoting and teaching this 
knowledge and aspects of local history and culture can be created. These 
include sweat lodges, Kahuna or shaman healers, blessings or anniversary 
ceremonies, traditional foods, native plants, activities in nature related 
indigenous cultures. Cultures of healing knowledge, practitioners of those 
methods, and appropriate natural surroundings to support these practices are 
needed for success. 
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Healing Accommodations. Some accommodations are more conducive to a spa 
experience than others. Healing accommodations offer healthy food options, 
ecologically sensitive environments, and the healing nature of the 
accommodation’s surroundings and atmosphere.  
 
Lifestyle Modification. Lifestyle modification focuses on changing habits and 
behaviors to healthier ones to be continued once the tourist returns home. Life 
coaches, holistic health practitioners, diagnostic systems, counselors, or 
nutritionists need to provide the information required.  
 
Nature Experience. This type of spa and wellness promotes awareness, 
relaxation, and pleasure through meaningful encounters with the natural 
environment. Examples include hiking in nature, swimming with dolphins, 
horseback riding, visits to botanical gardens, nature meditations. It also covers 
the use of natural and organic materials such as herbs, seaweed, mud, and 
flowers. Resources that a destination needs to have included unique natural 
sites open of the destination can be effective to increase its appeal.  
 
Destinations can develop many kinds of spa experiences which would be 
generated from competitive advantages of the destinations such as unique natural 
features, indigenous herbs and plants. Innovation of these features and products 
to meet the spa tourists’ needs and wants is an essential step to gain and sustain 
the competitive advantage. The destination, therefore, must develop its special 
spa and wellness features together with its infrastructure, superstructure, 
investment, and human resources which are all sought by the market.  
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HEALTH TOURISM 
 

Daniela Matušíková 
 
Health is a commonly used word in our lives. The majority of the population 
says that health is the most important thing they have. Another saying has it 
that you can buy everything apart from health. Thinking about it we could say 
that it was true in the previous times but nowadays the situation has changed. 
With new technologies, conditions, medicines, treatments and so on many 
things seem to be possible… 
 
Health vs. Health tourism 
World health organisation defines health as a state of complete physical, 
mental a social well-being and not merely the absence of diseases or infirmity.  
Health is the general condition of a person in all aspects. It is also a level of 
functional and/or metabolic efficiency of an organism, often implicitly human. 
As more and more people around the world take an active interest in their 
health, a travel segment known as health tourism has evolved to fulfil customer 
needs. Global healthcare has been well spread all over the world and the 
increasing number of health tourism establishments and their participants 
shows big interest and popularity of ,,travelling for better health.“ Their 
foundation can be caused not only by high number of illnesses but also by high 
costs of the health care in hospitals, long waiting times for certain procedures, 
etc. They are places of great importance and safety, helping people to improve 
their health status and conditions. Hospitals and health care services are vital 
components of any well-ordered and human society and they are indisputably 
the recipients of social resources. Health tourism was founded because of more 
reasons, not only health as the basic aim to improve. There exists another kind 
of tourism very close to the health tourism which is called medical tourism. 
They are both based on health as the most important value in human lives. 
There is just a small difference between them. Medical tourism is more focused 
on surgical procedures and health tourism is a much broader concept centred 
mainly around resorts designed to pamper or improve the body and relax the 
mind.   
 
Health tourism and its definitions 
There exist more definitions that characterise health and medical tourism as the 
kinds of tourism industry. They can be defined as “any kind of travel to make 
one’s self or a member of one’s family healthier” (Mueller & Kaufmann, 
2001). Health/ medical tourism as the terms are usually used by travel agencies 
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and the mass media to describe the rapidly growing practice of travelling 
across international borders to obtain health care. It also refers pejoratively to 
the practice of healthcare providers travelling internationally to deliver 
healthcare.  The travellers in this kind of tourism can usually choose from the 
elective procedures that they like to have or from the procedures doctor 
recommends to them. On the other hand there is a complex specialised surgery 
that helps almost in every case of illness or accident. Another one of them says 
that medical tourism or global healthcare involves travelling to a foreign 
country for a medical procedure. This industry has been growing rapidly over 
recent years as more and more people seek faster or cheaper alternatives to the 
healthcare offered in their own countries. Occasionally the medical procedure 
needed is urgent, but more often it is an elective treatment such as cosmetic 
surgery or dental care. 
 
Medical tourists  
Medical tourists are those participants in tourism field who travel to foreign 
countries because of the improvement of their health. Some definitions say that 
they can come from anywhere in the First World, including Europe, the Middle 
East, Japan, the United States, and Canada. This is because of their large 
populations, comparatively high wealth, the high cost of health care or lack of 
health care options locally, and increasingly high expectations of their 
populations with respect to health care. Those travellers usually follow a 
certain process consisting of more steps. The first step covers contact searching 
for medical tourism providers. As a practical matter, providers and customers 
commonly use informal channels of communication-connection-contract, and 
in such cases this tends to mean less regulatory or legal oversight to assure 
quality and less formal recourses to reimbursement or redress, if needed. The 
provider usually requires the patient to provide a medical report, including the 
nature of ailment, local doctor’s opinion, medical history, and diagnosis, and 
may request additional information. Certified medical doctors or consultants 
then advise on the medical treatment. After signing consent bonds and 
agreements, the patient is given recommendation letters for a medical visa to 
be procured from the concerned embassy. The patient travels to the destination 
country, where the medical tourism provider assigns a case executive, who 
takes care of the patient's accommodation, treatment and any other form of 
care. Once the treatment is provided, the patient can remain in the tourist 
destination or return home. 
 
 
 



 104 

History of Health tourism  
Health tourism has a long history.  Going back to the past we can see that 
health travels/ journeys were ones of the very first reasons why people started 
to travel from one place to another.  Referring to the ancient Greek history the 
first recorded instance of medical tourism dates back thousands of years to 
when Greek pilgrims travelled from all over the Mediterranean to the small 
territory in the Saronic Gulf called Epidauria. This territory was the sanctuary 
of the healing god Asklepios. Epidauria became the original travel destination 
for medical tourism. Another trace connected with health can be found in 
ancient Chinese medicine that is still very popular even until present times. 
Although testing medical interventions for efficacy has existed since the time 
of Avicenna's The Canon of Medicine in the 11th century, it was only in the 
20th century that this effort evolved to impact almost all fields of health care 
and policy. The connection between health and tourism is far from new – in the 
1800s people began to travel to spa towns to ‘take the waters’, the 20th century 
saw the rise in health farms and today health and travel has become a global 
phenomenon. People travel not only to achieve general relaxation and to enjoy 
spa treatments, but also to undergo plastic or cosmetic surgery and even 
general operations. 
Experts suggest that by 2025 tourism will become the world’s second largest 
industry, surpassed only by health care. Why has this trend developed? A 
recent survey by the Future Foundation revealed that ‘staying fit and healthy’ 
is a top priority for consumers and is likely to remain so in the future. This, 
coupled with an ageing population (by 2025 approaching a quarter of the 
population will be of pensionable age) that is more active than ever and a 
continuing steady growth in disposable income, has led to a plethora of health 
care products and experiences appearing on the market. As the elderly have 
become more active, there is a stronger desire to remain fit and healthy later in 
life. 
At the same time, the working population is working ever harder and 
consequently increased stress levels further contribute to the demand for health 
and relaxation related products and experiences. 
 
Health tourism destinations 
The services of health tourism or medical tourism establishments are nowadays 
provided all over the world. The popular medical travel destinations worldwide 
in general include mainly: Argentina, Brunei, Cuba, Colombia, Costa Rica, 
Hong Kong, Hungary, India, Jordan, Lithuania, Malaysia, The Philippines, 
Singapore, South Africa, Thailand, and recently, Saudi Arabia, the UAE, South 
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Korea, Tunisia and New Zealand. Year by year the interest of people increases 
and they have opportunity to develop and specialise to various surgery options.  

Talking separately about continents, European leaders in medical travels are 
especially Belgium, Hungary, Poland, Slovakia and others. Africa´s products 
get their clients by, medical safaris”. The American countries include mainly 
Argentina, Bolivia, Brazil, Colombia, Costa Rica, Cuba, Mexico, that are 
successful leaders in plastic surgery, especially Argentina, Brazil, Colombia 
and Bolivia where according to the statistics more than 70% of middle and 
upper class women in the country have had some form of plastic surgery. 
Colombia also provides advanced care in cardiovascular and transplant 
surgery. In Asia the most visited countries because of health purposes are 
India, Jordan, Malaysia, The Philippines, Singapore, and Thailand, etc. On the 
Australian continent it is New Zealand that is the most attractive for medical 
tourists. 

World´s health tourism destinations 
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Health tourism providers 
The most required and common specialisations of healthcare: 
▪ Plastic surgery 
▪ Transplant surgery 
▪ Cosmetic surgery 
▪ Dentistry 
▪ Spas 
▪ Alcohol and drugs addiction 
▪ Weight loss centres  
▪ Fitness stays 

Especially Europe’s area gives an opportunity to spend medical stays in high 
quality and naturally and technologically well-equipped spas. Apart from 
natural beauties the location of spas offers various treatments, cures and fitness 
activities. Health tourism providers have developed as intermediaries to unite 
potential medical tourists with provider hospitals and other organisations. 
Companies are beginning to offer global health care options that will enable 
North American and European patients to access world health care at a fraction 
of the cost of domestic care. Companies that focus on medical value travel 
typically provide nurse case managers to assist patients with pre- and post-
travel medical issues. They also help provide resources for follow-up care upon 
the patient's return. 

Some health tourism providers make information available about the hospitals 
and the doctors that they are partnered with, but the nature, extent and quality 
of the information provided by different organisations and companies working 
in this field varies enormously. Hospital quality indicators can include whether 
they have been subjected to independent international healthcare accreditation, 
practice evidence-based medicine, and good governance, and whether 
independent health care staff, particularly the doctors providing the services, 
have been subjected to independent credentialing, as well as evidence that the 
doctors maintain and improve their personal professional standards. 

Health tourism associations 

The quality of medical services all over the world is quite different. Because of 
this reason an international accreditation, which is relatively new, was founded. 
Associations that want to keep the standards and quality of services also try to 
be aware of risks, bad conditions and low quality. One of those associations is 
Medical tourism association (MTA). It is a second non-profit trade association 
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for medical tourism (after the International Medical Travel Association),and it 
is made up of international hospitals, healthcare providers, medical travel 
facilitators, insurance companies, and other affiliated companies and members 
with the common goal of promoting medical tourism in a global environment. 
The Association promotes the interests of its healthcare provider and medical 
travel facilitator members. The MTA claims three tenets: Transparency, 
Communication and Education. These tenets were recently called into question 
in a Reuter’s article during the time of one if its conferences. Further questions 
about the legitimacy of the organisation were discussed in an International 
Medical Travel Journal piece on a legal dispute involving the MTA. Some in 
medical tourism industry have complained of unethical or illegal practices such 
as redirecting non-MTA member web sites to the MTA web site or the MTA 
claiming to be the sole voice of the entire medical tourism industry. 
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METHODS OF TREATMENTS IN SPA INDUSTRY 
 

Daniela Matušíková  
 
The present situation on the spa market offers a variety of possibilities and high 
quality products. They basically consist of methods of treatments, healthy food 
and other additional services.  The use of natural curative resources, baths, 
drinking mineral water and spa treatment generally have played an important 
role in medicine since long ago and represent one of the oldest forms of 
treatments. The new worldwide trend of fitness–wellness holidays, together 
with traditional spa services, lays down a challenge to prepare new products for 
customers of all ages. When entering the topic of spa industry and its 
treatments let´s start with the basic definitions.  
 
What is a Spa 
 
The term spa comes from the Latin acronym sanitas per aqua, or ‘health 
through water’ and is broadly defined as water-based and non-water facilities 
offering a range of health / medical / beauty / relaxation treatments.  

The International Spa Association (ISPA) defines ‘spa’ as' …entities devoted 
to enhancing overall well-being through a variety of professional services that 
encourage the renewal of mind, body and spirit'.  

There exist more kinds of spas providing different services for well-being and 
helping to improve people´s health condition. The most common are day spas, 
resort/hotel spas, destination spas, natural bathing spas and related spas. In 
Slovak terminology in balneology and spa industry there are used two kinds of 
spas and these are thermal spas/balneological spas and climatic spas.  
 
Day spa – providing a variety of services on a day use basis, with no on-site 
overnight accommodation 
 
Resort / Hotel spa – providing spa facilities usually with additional fitness 
components and spa-cuisine menu choices. Originally created within 4 or 5 star 
hotels to meet a market gap as a demand for health farms boomed. Today ‘spa 
hotels’ are outnumbered by ‘hotels with spas’ where the spa facilities are 
supplementary to the accommodation offer, rather than its main focus. To be 
classified as a true ‘spa hotel’, industry experts suggest facilities should include 
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peaceful surroundings and a separate spa restaurant where guests can retain 
their robes throughout their visit. 

Destination spa – spas that provide spa-style treatments with accommodation 
or spas within accommodation environments.  

Natural bathing spa - spa businesses operating within a retreat location. They 
offer extensive use of communal bathing in naturally occurring waters or mud 
pools with a full range of spa services. They may or may not provide on-site 
guest accommodation.  

Related spas - businesses that incorporate spa principles into their philosophy 
and practices, with minimal water therapy facilities and minimal guest 
amenities. For example, salon spa, dental spa and nail spa.  

 
Spa Experience 
In general we can say that there exist various 
reasons why people like visiting spas and 
spending some time in them. Researching the 
primary reasons, majority of the responding 
people consider relaxation to be the most 
important pushing factor that brings them to 
the spas. 
 
Other primary reasons for visiting spas: 

 to relax and unwind from the pressures of work and day-to-day life 
and also to be pampered.  

 Secondly, health and physical well-being reasons were also relatively 
important.  

 In terms of having a positive spa experience, a relaxed atmosphere / 
ambience and a high level of customer service were paramount.  

 Location and surroundings were also found to be important, along 
with issues such as good food, a variety of treatments and facilities on 
offer, good quality accommodation where appropriate and value for 
money. 
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To reach the before mentioned aims they use 
many kinds of treatments located in internal or 
external places and surrounding in or out of spa 
establishments. Many of the most important 
treatments are based on using mineral water that  

is a ground water, which in its natural state contains carbon dioxide and other 
soluble matter in sufficient concentration to cause effervescence or impart a 
distinct taste. Mineral water can have different temperature. It depends on the 
depth from which it comes and other conditions. Cold mineral springs are 
mainly used for drinking procedures and warm springs mainly for bathing. 
There are two primary classifications of hot springs:  

Filtration hot springs - geothermal heated mineral water that is initially fed by 
rainwater that seeps into the earth. As it travels into the earth, it becomes 
subject to increased energy through natural geothermal heat and is exposed to 
gases and often a wide variety of minerals from rock and mineral deposits. The 
water adsorbs the minerals via leaching, is heated by the geothermal source, 
and then returns to the Earth's surface.  

Primary hot springs - geothermal heated mineral water, where direct volcanic 
activity plays a far greater role in the process of the hot springs formation. One 
of the fundamental physical distinctions between a filtration spring and a 
primary spring is the mineral and gas content of the water, such as radon and 
bromide. Primary springs are often powered by magma chambers, which exist 
under the Earth's surface, as well as in volcanically active regions. 

Temperature classifications:  

• cold springs below 25 degrees Celsius  
• tepid springs 25 - 34 degrees Celsius  
• warm springs 34 - 42 degrees Celsius  
• hot springs above 42 degrees Celsius  
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Treatments and therapies depend on different illnesses and health condition of 
spa tourist or visitor. The most common dividing is: Circulatory diseases, 
indigestion, industrial diseases, kidneys diseases, locomotive diseases, mental 
diseases, metabolic diseases, nervous diseases, neurological diseases, 
Oncology diseases, and respiratory diseases, skin diseases, gynaecological 
diseases and so on. 
 
Mechanotherapy 
Mechano-therapy is a kind of physiotherapy that is 
very well known. It applies many methods coming 
even from a very ancient history. Among this kind of 
therapy we can include massages, positioning, 
passive exercise, manipulation, etc.  
 
The list of all activities consist of: Acupressure - pressure-massage, Anti-
cellulites Massage, Aphrodisiac Sensual Massage, Aroma facial treatment, 
Aromatic massage, Ayurveda, Balian Massage, Ball massage, Body care, 
Chinese Massage (TUI-NA), Classical massage, Dorn-Breuss Massage, Dorn-
Breuss Massage, Energizing coffee massage, Havaiian Lomi Lomi massage, 
Head massage, Healing massage, Honey Detoxication Massage, Hot Stone 
Massage, Hypobaric therapy, Indian head massage, Indian massage, Indoceane 
massage, Loosening massage with oil, Lymfatic Hydromassage, Lymfoven - 
Pressure Massage Lymphatic Draining, Manipulation and Mobilisation 
Therapy, Massage and Aromatherapy, Massage Bed, Massage Chair, Massage 
for pregnant women, Massage for the youngest, Massage shower, 
Mechanotherapy, Mobilisation and soft techniques, Reflex massages, 
Refreshing massage de Luxe, Relaxation Massage, Relaxation therapy - 
Sunspectra 9000, Ritual massage, Schwarzwald's encouraging massage, 
Shiatsu massage Sigorol - massage Cylinder, Slender Life studio, Sound 
Massage, Sport Massage, Swedish heart-warming massage, Thai Massage, 
Tibetan massage, Underwater massage, Yumeiho (Japanese) Massage 
 
Water-therapy  
Water healing or hydrotherapy is a part of 
physiatry, when the organism is not only 
influenced by thermal energy, but also by kinetic 
energy, or by special chemical substances which 
occur in the water environment with a 
preventative, healing and rehabilitation aim.  



 112 

A cold and icy bath is an excellent strengthening tool. A hot bath opens the 
pores and utilises secretion of impurities from the body, a lukewarm bath calms 
the nerves and regulates the circulation.  
They can be for example: Air Jet Bath, Algetics - bath with sea-weeds, 
Aromatherapy - Bath with Ingredients, Bath in thermal or mineral water, Bath 
Tub Sitting Bath, Bath with additives, Blue Diamond - luxury pool, Carbon 
dioxide baths, Children swimming course, Cleopatra baths, Effervescent bath 
Exercising in the pool – Hydrokinesy therapy, Flower Bath, Frigidarium, 
Harmonising brew of oak bark, Herbal bath, Hydro-magnetotherapy, 
Hydroxeur, Ice Bucket, Infant swimming exercise, Kneips water therapy 
(Water Path), Magnesium bath, Mineral Bath, Mineral Bath with ingredients, 
Mineral sulphuric bath, Mirroring pool Mud pool, Ozone therapy, Peat bath, 
Quiescent pool, Radon bath, Rehabilitation swimming, Salt bath, Sand bath 
tub, Scotch douches, Soft Pack waterbed, Sonophorese, Soothing bath with 
camomile, Sulfurous bath, Thalasso Sole bath, Thermal Bath, Tropical Shower, 
Turf bath, Turf bath with healing salt, Turkish Bath, Tyrolean bath, Weight 
Bath, Whirling Bath, Whirlpool (Jacuzzi), Whirlpool bath, Whirlpool bath with 
healing salt, Whirlpool cascade and so on. 
 
Thermo-therapy  
Thermotherapy is a method of physical therapy 
during which the organism is influenced by thermal 
stimulants. Depending upon the range of 
application, we divide the therapy into a total and 
local.  
 
The carrier of thermal stimulant could be a solid, liquid or gas compound and 
therefore we determine therapeutic procedures with the use of water, air, gas, 
paraffin and peloids. 
Their examples are for instance: Aromatic body wrap with sea green algae, 
Clay-Peet Pack, Finnish sauna, Gail Valley organic sauna, Hay bath, Herb 
packs, Infrared heater, Infrasauna, Lavaterm, duoterm, hotpack, Moor pack, 
Mud Wraps, Parafango, Paraffin therapy Partial turf wrap, Peat wraps, Peloid 
compress, Salt steam grotto, Sanarium, Soft Sauna, Steam bath – 
aromatherapy, Sun-Lamp (solux), Tepidarium, Thermo spa, Turf wrap, Peat 
Tampons, Vapour-bath and other. 
 
Electrotherapy  
Electrotherapy ranks amongst physical therapy 
which uses the healing effect of various forms of 
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electrical energy. Electrotherapy mainly uses its analgesic effects, it often 
improves blood circulation and tissue nutrition, buffers inflammatory activity 
and therefore facilitates the improvement of movement function. The duration 
of most of electrotherapeutic procedures is 15 minutes. 
Examples: Aqua detox, BEMER Therapy, Biostimulating laser, Diadynamic 
current, Diatron, Electroacupuncture, Electrotherapy, Elektric Stimulation, 
Endo-vaco, Endomed, Galvanotherapy, Interdyn, Interferential current, Laser 
therapy, Magnecon, Magnetotherapy, Myo-stimulator, Phyaction, Pulse 
magnet, Pulse Magneto-therapy, Rebox, Sanotherm, Short-Wave Diathermy, 
TENS currents, Träbault's currents, Ultrasound and more.  
 
Phototherapy  
Phototherapy - light therapy is a method of physical 
therapy during which the organism is influenced by 
electromagnetic radiation. Light therapy is used for 
maintenance and support of health, treatment of 
diseases and pathological states and for renewal of 
lost functions and abilities.  
Light has an anti-bacterial effect which means that it is able to damage 
microorganisms and it also has an antirachitic effect which is used for 
treatment of diseases caused by the lack of vitamin D. 
They are usually: Bioptron lamp, Light Therapy, Colour Therapy Ultraviolet 
and Infrared Therapy - Sun parlor 
 
Rehabilitation exercise  
For the majority of patients, healing exercise is 
the only effective treatment, which can achieve 
excellent results.        The effect is stimulating 
and affects as a tonic. It influences the circulation 
and breathing functions as well as the stability of 
vegetative balance and increases immunological protective reactions. It 
positively affects motoric apparatus, increases muscle strength, endurance and 
increases the range of movement of joints. 
Examples of rehabilitation exercise: Aerobic, Anti-spasm kinesiotherapy, Aqua 
aerobic, Aqua gymnastics, Aqua Jogging, Bodywork, Breathing gymnastics, 
Breathing training, Callanetics, Cardiovascular rehabilitation, Chiro-practice, 
Ergo therapy, Fit ball, Fitness Hippo therapy, McKenzie Spine Gymnastics, 
Monada exercise, Nordic Walking, Pilates exercise, Rehabilitation pathway, 
Relaxation Exercises, Rolletik, Slender Life studio, Sling exercise therapy, 
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Special therapeutic/remedial gymnastics, Terrain cure, Therapeutic/remedial 
gymnastics, Yoga exercise and others.  
Cosmetic  
Cosmetic procedures are aimed at the skin and 
beauty care. It is mostly demanded by woman 
clients but also by some men with skin problems.  
 
 
 
Examples: Beautifying back treatment, Body Peeling with Sea-Salt, Cosmetic 
lymphatic draining with face treatment, Dehydrating cocktail Mud-Face-Mask, 
Pearl mask, Slimness Cult, Spa face treatment and so on.  
 

Stays in spas 
 

In general we can say that there are more types of stays in the spa 
surroundings. The most demanded ones are: curative stays, wellness stays, 
weekend stays, slimming stays, senior´s stays, beautifying stay and so on.  
 
Curative stays  
Stays focused on treatment of indicated diseases. Parts of most therapeutic 
stays are initial medical examinations, where the client is examined by a 
specialist, and on the base of this examination he or she determines the curative 
plan for the whole stay. Check-ups and final examinations are a part of those 
curative stays where the main criteria are the client’s health conditions. 
Curative stays do have a higher amount of treatments, in average 3 - 5 daily. 
For a significant improvement of health conditions a recommended duration of 
a stay is at least 21 days. 
 
Wellness stays  
Stays focused on rest and relaxation. Relaxation programme consists of 1 - 2 
relaxation treatments daily, mainly massages, relaxation, thermal, whirling and 
other pools, saunas, fitness, swimming, which are specified in advance, in that case 
the client does not undergo the initial examination, or their allocation is determined 
by the physician during the initial examination. The duration of wellness stays is 
usually 2 nights and more. The ideal duration of a wellness stay is 5 - 7 nights. The 
aim of wellness stays is to eliminate stress and to release the organism. 
 
Weekend stays 
Relaxation programme and care that is provided during the weekend. 
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Slimming stays  
Slimming stays are designed for men and women who have a couple of extra 
kilo and who need to relax and at the same time to activate themselves. Stays 
use the favourable effects of spa care, physical exercises, climate-therapy and a 
diet based on the principles of rational nutrition. The target of these stays is to 
get rid of a couple of kilos, and to develop a healthy and rational approach to 
one’s own organism. In order to achieve a significant weight reduction,  a stay 
for at least 28 days is recommended. 
 
Senior's stays  
Senior stays have therapeutic and relaxation programme adapted for older 
people. These stays are focused on treatment, relaxation and regeneration of 
physical and psychical energy. Their duration is in average from 4 to 6 nights 
and they contain in average 1 to 2 treatments daily. Senior stays are ideal as a 
gift for parents or friends at senior age.  
 
Beautifying stays  
Beautifying stays are dedicated mainly for women who care about internal 
amenity and a nice look. They last generally 3 - 7 nights and therapeutic and 
relaxation treatments focused especially on some problematic parts of the 
woman figure are a part of them. A part of beautifying stays is different beauty 
treatments and consultations in a beauty and health area. A part of most of 
beautifying stays is also the initial medical examination. 
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Tourism Structure 
Introduction to the Issue 

Ing. Kristína Šambronská, PhD. 
 

 
Definition of Tourism 
 
There are a few definitions of tourism and its content. They are formally 
different, but as seen in the following examples, they all capture the unique 
nature of tourism which is based on a temporary change of residence of a 
participant often in his or her leisure time for the purpose of  recovery of 
mental and physical strength etc. 
 
One of the earliest definitions of tourism appeared in the Sporting Magazine in 
1811, where tourism was understood as tours or trips to attractive places for the 
beauty and sights of the country and as a diverse migration with cognitive 
character or related amenities. In the mid-XIX century, E. Littre included an 
entry defining tourism as a "journey of curiosity and for killing time" in the 
French encyclopaedia, (Ďuriček, 2007, p. 152). Tourism had to  strive to gain 
aits position among other disciplines and in society. In order to understand its 
development and the concept better we have included other definitions. 
 
Hunziker and Krapf, in 1941, defined tourism as "the sum of the phenomena 
and relationships arising from the travel and stay of non-residents, insofar as 
they do not lead to permanent residence and are not connected with any 
earning activity." 
 
In 1976 Tourism Society of England stated that "Tourism is the temporary, 
short-term movement of people to destination outside the places where they 
normally live and work and their activities during the stay at each destination. 
It includes movements for all purposes." (http://sidestore.com/index.php). 
 
..... Tourism is "a summary of the relationships and phenomena resulting from 
travel or stay of persons with no residence or main place of permanent housing 
and employment" (Kaspar, 1995, p. 10). 
 
...... "Tourism is a set of activities aimed at meeting the needs relating to travel 
and stay of persons outside the place of residence and in their leisure time. 
They are aimed at a rest, learning, health, distraction and entertainment, 
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cultural and sports events, business trips, that is at  gaining  a complex 
experience " (Gúčik, 2006, p. 22). 
 
Tourism is an activity done by an individual or a group of individuals, which 
leads to a motion from a place to another. From a country to another for 
performing a specific task or it is a visit to a place or several places in the 
purpose of entertaining which leads to an awareness of other civilizations and 
cultures, also increasing the knowledge of countries, cultures, and history.  
Tourism has a direct impact on the national revenue for all touristic countries, 
it creates work opportunities, industries, and several investments to serve and 
raise nations performance and cultures, also distributes their history, 
civilization, and traditions 
(http://www.discoveralex.com/GeneralDepart_EN/Description.asp) 
 
Forms, Types and Function of Tourism 
 
Types of tourism 
Taking into consideration the purpose for which tourism participants travel and 
move from the place of their residence or the motivation of participants we can 
talk about different  types of tourism. Types of tourism - recreational, sports 
and adventure, cultural, spa and health, business.  
 
Recreational tourism 
 
It represents an active and passive rest in a suitable environment in order to 
restore physical and mental strength. There are a variety of recreational 
activities, sports activities, visits to nature, exploration of  landmarks. 
Recreational tourism has the form of individual or family recreation, and  its 
participants travel to cottages, or it is  organized into recreational centres of 
businesses, trade unions or other organisations. Recently, theme tourism, 
allowing the overall experience in a short time has been popular. 
 
Sports and adventure tourism 
 
It is a movement in an appropriate environment associated with the 
implementation of sports activities . The most frequent activities in the 
summer include - hiking (hiking, mountaineering, cycling, camping, 
caravanning), ball games, tennis, golf, swimming. 
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In the winter sledging, skiing, skating, figure skating  and others are 
preferred. 
Recently adventure tourism has become a part of sports tourism, because 
people are always eager to discover something, overcome something, 
and to go in for extreme sports like paragliding, snowboarding, bungee - 
jumping, climbing etc. These sports develop fitness, stamina, 
perseverance, courage, tenacity, and team spirit. 
 
Cultural tourism 
 
It represents different ways of meeting the spiritual needs of people. In 
practice, cultural tourism has the form of visits to museums, galleries, the 
sights, festivals and exhibitions, and social events. 
 
Spa – health tourism  
 
The development of spa tourism is determined by the existence of natural 
curative resources. Spa treatment helps to prevent diseases, and to improve 
health of individuals. 
 
Spa tourism represents preventive and curative activities under a professional 
supervision. In order to carry out those activities there must be a natural 
healing resource (water, gas, and climate). Spa treatment is combined with 
drug treatment and rehabilitation. In Slovakia there are about 21 spas of a 
national and international importance e.g. Piestany, Bardejov, Turcianske 
Teplice, Rajecke sklenne Teplice, Korytnica, Dudince, Kováčová etc. 
Today it forms an important part of health care and recovery mainly due to 
lifestyle (Spa tourism through the eyes of the Slovak Agency for Tourism (Spa 
tourism through the eyes of the SACR, www.novaera.sk/clanok/346). 
 
Business tourism 
 
The business tourism is connected with an organisation of  business meetings, 
congresses, fairs and exhibitions. This type of tourism is also known as 
congress tourism. Unlike other types of tourism it takes place during working 
hours and the cost is normally covered by an employer. The aim of this type of 
tourism is to exchange knowledge and information, and this type of tourism 
requires specific services relating to the professional congress programme, and 
and the accompanying programme. (http://onlinelearn.blog.cz/0906/cestovny-
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ruch-cr-charakteristika-a-predpoklady-cr-subjekt-a-objekt-cr-druhy-a-formy-
cr) 
 
Forms of tourism 
 
If we look at the causes or consequences of travel and tourism we can speak 
talking about forms of tourism: 

- Geographically - internal, national, foreign, international, regional 
- According to the number of participants - individual, collective, mass, 

eco-tourism 
- According to the age of t participants - youth, family, senior 
- According to the season - seasonal, off-season, year-round 
- According to the means of transport used - rail, marine, aviation, by 

car, motoring, caravanning 
- According to the length of time - excursion, short-term, weekend 
- According to the predominant place of residence - urban, suburban, 

rural, mountain, sea 
- According to the tools of the organisation - individual and organised 

group travel or stay 
- In terms of dynamics - static (residence), dynamic (moving) 
- From the sociological point of view - visits to friends and relatives, 

social, ethnic, genealogic.  (Filová, 2007). 
 
We could also add that various types of tourism are divided according to 
the place of destination (Filová, 2007). These include primarily: 
 

• Domestic tourism: is the tourism of resident visitors within the 
economic territory of the country of reference. 

• Inbound tourism: is the tourism of non-resident visitors within the 
economic territory of the country of reference. 

• Outbound tourism: is the tourism of resident visitors outside the 
economic territory of the country of reference. 

• Internal tourism: is the tourism of visitors, both resident and non-
resident, within the economic territory of the country of reference. 

• National tourism: is the tourism of resident visitors, within and outside 
the economic territory of the country of reference (www.unwto.com). 
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Function of tourism 
The basic functions of tourism include: 
  
1) Economic function – lies in making a profit that is giving activities an 
economic value. 
2) Recreational and health function – the mission of tourism is the recovery of 
mental and physical strength of a man as a compensation for his or her duties 
and burdens. It takes place in their free time and creates conditions for 
rehabilitation and relaxation. Health function is fulfilled mainly by spa tourism.  
3) Cultural and cognitive function - tourism mission is to contribute to 
familiarity with the country, people, history and the present, culture, national 
traditions, circumstances and natural sights. This factor provides personal 
development.  
4) Scientific information function – lies in providing room for the exchange of 
experience, gaining and acquiring new information and knowledge, 
establishing new contacts at both scientific and professional level.  
5) Socio-educational function –lies in developing positive attitude toward the 
country being visited. It is fulfilled by deepening and strengthening of cultural, 
economic and scientific relations between the countries (Orieška, 1998). 
 
 
Subject and Object of Tourism 
 
Tourism is composed of a system in which on one side there exists a subsystem 
- a subject of tourism (a visitor, a tourist, a tourism participant). In an economic 
sphere we perceive the subject as an individual entity and / or the holder of the 
properties. Each individual is unique and has certain demands for the product 
of tourism. 
On the other side, there is a subsystem an - object of tourism. The object of 
tourism is a tourism destination, tourism businesses and organisations. Rarely 
the object of tourism includes educational institutions in the field of tourism 
and higher-education institutions. Core businesses in tourism are: travel 
agencies, accommodation and catering facilities, transport companies and 
many others involved in the recovery of tourism industry (Kaspar, 1995). 
 
A target destination of tourism is composed of a natural and anthropogenic 
component.  The natural component consists of everything created by nature. 
Renowned authors include hydrosphere, pedosphere, flora and fauna there.  
Anthropogenic tourism object has been created by human activities. It consists 
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of the location and organisational components. Location components, e.g. 
material-technical base, castles, chateaux and commemorative places, 
museums or galleries, form the so called static component of tourism object 
along with natural tourism object. On the other side, components such as 
events, world championships, Olympic Games, fairs or exhibitions are 
dynamic ones. 
The system of tourism is not isolated but it is influenced by different external 
contexts. The basic external environments affecting the tourism system are: 
economic, social, technological, political, and currently  more and more 
emphasised ecological environment (Orieška, 1996). 
 
Tourism Hierarchy – Slovak Republic 
 
The Act No 91/2010 on Support of Tourism among other things defines and 
regulates the competencies of local administrative bodies in the area of 
tourism. 
 
A municipality may initiate the setting-up of an organisation and it co-finances 
its activities. It cooperates with tourism organisations in developing 
programmes and plans for economic, social and cultural development in the 
territory of the municipality, the concept of tourism development in the area, 
an annual plan of activities and the monitoring report on the development of 
tourism in the territory of the municipality. It creates its own financial 
resources to do activities in tourism. It builds the infrastructure supporting 
tourism activities. It collects statistical data on tourism. The cooperation of the 
municipality with the central state administrative bodies and regional bodies is 
essentially important for implementing national tourism policy in the Slovak 
Republic. Municipality or local administrative body cooperates with the 
Government of the Slovak Republic when it comes to promotion of Slovakia 
abroad in order to provide consistent information. 
 
Regional division of tourism defines the potential of tourism in individual 
tourism regions in Slovakia and subsequently proposes key activities and forms 
of tourism (The National Tourism Policy of the Slovak Republic, 
www.economy.gov.sk/index)  
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Figure 1: Organisational and institutional structure of travel and tourism taking into 
consideration regions 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Gúčik et al. Management of tourism. 2006. p. 67 
 
 
The National Strategic Reference Framework of Slovakia as the basic 
conceptual document for the implementation of EU structural funds foresees 
promotion of tourism primarily via two operational programmes – the 
Operational Programme for competitiveness and economic growth and 
Regional Operational Programme. However, these programmes do not include 
the territory of the Bratislava region.  
 
"The European Union is the most important consumer group in the global 
tourism markets, with 370 million citizens. Europeans spend a lot of money on 
travel and tourism – each  European citizen spends 9% of their consumer 
expenditures on travel and tourism “ (Mrvová, 2008, p. 295). At present the EU 
applies the policy  that  travel and tourism should be a  primary  responsibility 
of national states. The Union retains the responsibility for  promoting activities 
which coordinate, support or extend the activities of Member States, including 
the acceptance of legal acts (The National Tourism Policy of the Slovak 
Republic). 
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Basic Tourism Organizations in Slovak Republic 
 

 
The Slovak Tourist Board is a state contributory 
organisation specialised in marketing and the state 
promotion of the tourism industry of the Slovak 
Republic. It carries out the national marketing of the 
tourist industry, provides information on tourism in 

Slovakia, promotes Slovakia as the tourist destination, contributes to the 
positive image of Slovakia abroad and supports the sale of TI products of the 
Slovak Republic. The Slovak Tourist Board is authorised to carry out official 
representation abroad and establish detached offices at home and abroad. At 
the same time it serves as the Mediation Organ under the jurisdiction of the 
Managing Organ for the Industry and Services Sector Operation Programme 
and for activities related to the implementation of the European Union 
structural funds in the tourist industry. 
The Subject of Activities: 
a) Marketing and promotion; 
b) Editorial activities; 
c) Advisory and consulting activities; 
d) Implementation of EU structural funds within the tourist industry 
(www.sacr.sk).  
 

 
Slovak Association of Travel Agents and Travel 
Agencies is voluntary, independent association of 
tour operators, travel agencies and other companies 

and institutions dealing with tourism. The main mission of the association is to 
contribute to the development of tourism. The Association considers it its duty 
to promote the professional and protect the interests of its members in relation 
to its primary mission, to promote their work and raise their professional status 
(www.sacka.eu). 
 
 

Association of hotels and restaurants in Slovakia 
The goal of the Association is to defend the common interests of 
its members against the bodies of state administration and other 
organizations, increase their professional prestige, influence 
public opinion and the opinion of managing authorities of 
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tourism in state and self-administration in the Slovak hotel trade, gastronomy 
and tourism. By its activities the Association strikes for the professional level 
of making business, for the increase of the quality of offered service in hotel 
trade and tourism (The goal and the subject of its activity, www.zhrsr.sk) 
 

 
Association of Slovak spas and the Pushkin is an interest 
association of legal entities operating in the field of 
balneology and therapeutic spa and other entities whose 
activities contribute to the development and raising the 
level of services in this area. The main purpose of the 
association is to create conditions for the development of 
therapeutic spa, wellness and medical spas work, as well as 

advocacy and representation of the legitimate interests of members to state, 
national or state-controlled institutions and third parties. Activities of the 
association aims to promote and protect the common interests of the 
association, coordination and control activities of all its members and creating 
optimal legislative, business, marketing and social conditions for the provision 
of spa treatment (http://www.novaera.sk/clanok/349/zvaz-slovenskych-
liecebnych-kupelov-a-zriediel). 
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